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all the jobs lost in the Great Recession. 
Based on upticks this year in hiring 
and a positive outlook heading into next year, 
the state in the next 12 months will likely gain 
back all the 119,000 jobs shed during the eco- 
nomic downturn of 2008 to 2010. 
position sought by That’s the good news. 
ployers struggling The bad news: That timetable would make 


jobs in Connecticut Connecticut one of the last states in the nation Resto ration Process 


registered nurses. to recover its job losses. 


B y mid-2016, Connecticut should recover 





Paul Pita took his marketing and communications 
company, The Pita Group, through what he called a 
“restoration process” in the last few years. Find out 
how it transformed his Rocky Hill firm. PG. 8 
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Ellington entrepreneur Michael W. Frisbie and his 
business partner Abdul Tammo have ambitious 
plans to use Connecticut as their base to build a 
regional gasoline/food-service brand akin to 
bigger, more familiar names as Cumberland Farms 
and ExtraMart. PG. 3 
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Downtown Hartford 


next stop in Noble’s 
tasty brand buildup 


By Gregory Seay 
gseay@HartfordBusiness.com 
ow that Ellington entrepreneur Michael 
W. Frisbie is off the ground with his 
initial $4.5 million self-serve gasoline 
market and adjacent ice-cream parlor in New 
Britain, he’s turning his sights and investment 
into expanding his fledgling retail gasoline 
operations within nearby Hartford’s city limits. 


Frisbie and business partner Abdul 
Tammo of South Windsor in mid-July debuted 
their Frisbie’s Ice Cream shop concept on 
acreage abutting New Britain’s western 
border with neighboring Farmington. That 
was followed in early August with their third 
Noble Energy Inc. gas station-convenience 
store in 3,500 square feet, all on 6 % acres of 
what was once the Guida family’s homestead, 
including their landmark dairy barn. 








Today, the Guida’s dairy-farm legacy is 
evident in black-and-white photos of the 
demolished barn and other vistas on the 
walls of the 2,000-square-foot Frisbie’s ice 
cream shop that sells desserts, using ice- 
cream mix supplied by Guidas’ commercial 
dairy across town. Debuting within a year or 
so — sandwiched between the dessert shop 
and the Noble convenience-store/gas station 
— will be acasual-dining restaurant that the 


Noble Energy’s newest gas station and its Frisbie’s 
ice cream shop sit on New Britain acreage where the 
Guida family’s dairy barn once stood. 
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Frisbie -[Tammo partnership will operate. 
“My idea is more of a family-style restau- 
rant with good food at a fair price,” Frisbie 
said. Later, they intend to partner with an 
assisted-living operator to build, perhaps as 
early as spring, a 126-bed facility on acreage 
directly behind all three businesses, he said. 
It’s all part of Frisbie’s and Tammo’s 


Continued © 
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Most of us are looking for answers. We search for how our 
organizations can become more effective, more creative, even more 
profitable. And employers want colleges to turn out graduates who 
have mastered the skills to help provide those answers. And yet, in 
the rush to find solutions, we sometimes overlook the importance 
of asking the right questions. 
Consider the much-maligned English major. What can one 
do with that? Well, we’ve learned that Trinity graduates who’ve 
earned an M.A. in English achieve many things: they write 
screenplays, produce films, run not-for-profit organizations, 


LOOKING FOR QUESTIONS? 


THREE-YEAR 
FLAT TUITION RATE 
FOR M.A. STUDENTS 


hold executive positions in finance, and teach at all levels. Their 


study is not confined to reading dusty old books but includes 
analysis of culture, development of empathy, practice in critical 
thinking, and enhancement of communication skills. Trinity’s 
English program pushes students beyond learning facts. And that 


has helped them to excel in our rapidly changing global economy. 


therefore, better answers. 


Education, beyond training, produces better questions and, 


Trinity College 
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ambitious goal to use Connecticut as their 
base to build their own regional gasoline/ 
food-service brand akin to bigger, more 
familiar names as Cumberland Farms and 
ExtraMart. 

So confident are they that a sixth gas sta- 
tion under construction in East Windsor also 
will house Noble Energy’s corporate offices, 
which will relocate with four staffers from 
East Longmeadow, Mass. 

“Connecticut, as far as my business is con- 
cerned, offers the best business opportunity,” 
Frisbie said recently, sitting inside his New 
Britain ice-cream parlor. “The barriers of 
entry are more challenging in Connecticut. 
But I’m willing to take on those challenges to 
be able to build my brand in the state.” 


Site search 

Newington was actually their initial 
choice for their first gas station. Indeed, Fris- 
bie says he, through his Hunter Development 
property division, had all the approvals in 
hand to convert an existing station on the 
Berlin Turnpike. But the town inexplicably, 
he says, revoked at the last minute its approv- 
al for them to operate the station. 

Frustrated, the partners shopped other 
potential sites before settling on the former 
Guida family homestead at the corner of Farm- 
ington Avenue and Alexander Road/Slater Road. 

New Britain, too, was eager for any devel- 
opment at the corner that the city considers a 
“gateway” site beyond the typical, multi-tenant 
strip shopping center, said William P. Carroll, 
the city’s economic development officer. 

“We were looking for something special,” 
Carroll said. 


Join the Labor & Employment attorneys of Murtha Cullina for a seminar on practical 
solutions on the ins and outs of the employment process, how recent changes in the law 
have impacted that process, and what employers need to know to avoid legal issues. 


It took just 18 months from city approval to 
construction to completion, and Frisbie says 
he hopes to move almost as quickly expand- 
ing Noble’s presence in Hartford. It bought 
several years ago and revamped a gas station 
at 3250 N. Main St., in the city’s north end. 

Frisbie says he also has acquired the gas 
station Noble ran under a lease from Shell Oil 
at Broad Street and Capitol Avenue, in the 
shadow of the State Capitol. Underground 
fuel tanks were recently replaced, and, even- 
tually, the store’s interior-exterior will be 
refreshed with Noble’s convenience-store/ 
gas pump layout and colors. 

However, Tammo says a five-year distri- 
bution pact requires that it continue buying 
fuel from Shell, meaning it could take another 
half-decade before Noble’s green-and-white 
logo dawns at that location. 

Also pending is Noble’s purchase of an 
existing service-station parcel in downtown 
Hartford, in the shadow of The Bushnell Per- 
forming Arts Center, that will be remade to 
sell Noble gasoline and Frisbie’s ice cream, 
coffee and paninis. Frisbie declines to give 
the address and other specifics, citing a con- 
fidentiality pact with the parcel’s seller. A gas 
station was high on the wish-list of down- 
town residents in a recent online survey. 

The pending downtown site and the mid- 
town station at Capitol Avenue and Broad 
Street are among four station sites under 
development in the state, Frisbie said. Noble’s 
third station operates in Danbury. 

By owning its real estate, Frisbie says 
Noble Energy — and its realty affiliate, Hunt- 
er Development — has greater control over 
its operations and business fates, more so 


than if Noble was a tenant-operator. 

That way, Tammo said, “Nobody controls us.” 

It’s a lesson Frisbie and Tammo learned 
wrangling gas-station sites as regional real 
estate managers for Shell Oil Co.; Tammo 
oversaw clusters of stations for third-party 
owners. Frisbie says he later worked indepen- 
dently with regional gasoline-convenience 
outlet operators like Pride Convenience Inc., 
based in western Massachusetts, where Fris- 
bie grew up in Westfield. 

Now living in Ellington, Frisbie started 
as a financial analyst for Springfield insurer 
MassMutual. He later moved into procuring 
convenience-store sites. But the cross-coun- 
try travel and being away from his wife and 
four kids took their toll, and he decided to 
develop real estate for his own portfolio. 

Frisbie says that he and Tammo’s collec- 
tive insights and experience into the business 
— plus pooling their equity to leverage bank 
financing to fund their operations — have 
enabled them to move swiftly with their 
expansion. 

They’ve also moved swiftly to ingratiate 
Noble Energy and Frisbie’s with the sur- 
rounding neighborhood and the city. Fris- 
bie’s employs more than two dozen local 
teens to make and scoop ice cream. The 
partners also erected a “Welcome to New 
Britain” sign on their gas-station property. 
Both New Britain stores also stock Avery’s 
brand soft drinks made locally. 

The aim of all that local focus, Frisbie says, 
was “to build something that was in keeping 
with the neighborhood. But I also wanted to 
give something back. I wanted to be able to 
point to it and say, “That’s what I do. ” a 
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The Fair Labor Standards Act 


Additional Seminars 
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October 1, 2015 - Dedham, MA 
Visit www.murthalaw.com for details 
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Parking agency’s new 
downtown saesine meter testing 


The Hartford 
Parking Authority 
has found new quar- 
ters downtown for 
its customer-service 
and administrative 
offices. 

The quasi-public 
city agency _ that 
oversees Hartford’s 
more than_ several 
thousand slots of 
curbside, garage and 
surface lot parking 
signed a 10-year lease 
at 11 Asylum St. with 
Brooklyn, N.Y., land- 
lord Yisroel Rabinow- 
itz, parking authority 
CEO Eric Boone says. 

Boone and his five 
HPA lieutenants, plus 
two dozen more affili- 
ated parking staffers, 
by December will 
occupy 7,000 square 
feet on the second 
floor of 11 Asylum, 
whose ground floor is home to retail tenants 
including Burger King, Dunkin’ Donuts and 
Smoker's Depot. 

Under the lease — financial terms of 
which aren't being aired — Rabinowitz will 
install an elevator to accommodate HPA 
staff as well as customers who come to pay 
fines and fees, Boone said. Also, four park- 
ing spaces fronting Asylum Street, he said, 
will be set aside as 30-minute paid parking 
for visitors into 11 Asylum, or into venues 
across Main Street, to use bank ATMs, make 
fast-food pickups or other quick stops. 

Sentry Commercial was HPA’s lease bro- 
ker. RM Bradley Co. represented Rabinowitz. 

HPA’s old quarters — about 6,100 square 
feet inside the Morgan Street Garage — are 
being ceded over to the state of Connecticut, 


CORRECTIONS 


An Aug. 31 story entitled “New UConn medical 
dean wants more doctors, grants” misquoted 
Matthew Katz, CEO and executive vice president 
of the Connecticut State Medical Society, about 
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11 Asylum St., downtown Hartford. 


which in 2018 paid the city $23 million to buy 
the garage. The facility will shelter vehicles 
owned by workers of several state agencies 
who will eventually occupy the nearby for- 
mer Connecticut River Plaza that the state 
also acquired and is refurbishing. 

Meantime, HPA last week signed a con- 
tract with Municipal Parking Services, of 
Minnetonka, Minn., to test MPS’s elec- 
tronic meters in various places around 
downtown Hartford. HPA’s current meter 
vendor is Parkeon, whose meters parkers 
now use to pay for one of the 1,600 curb- 
side spaces, Boone said. 

The MPS test will run about 90 days, 
Boone said, so HPA can evaluate their ease 
of use and reliability, among other things. 

— Gregory Seay 


residents and fellows not wanting to train in 
Connecticut. Katz said residents and fellows do 
train in Connecticut but often leave after that 
training is complete. 
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PDS served as Design Build General Contractor for 
this new Advance Auto Parts store in Meriden, CT. The 
building was an 8,000 square foot block wall facility 
with mainly large retail space along with restrooms, 
an overhead door and a loading dock. The project was 
completed in a fast track span of 5 months. 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 


demanding projects. 
PDS ENGINEERING & 


CONSTRUCTION, INC. 
THINK e PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


Summer, Fall, Winter, Spring 


Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 
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Interiors 
indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 
800.969.3837 


www.newleafinteriors.com 








We are experts in: 
Facilities Services 
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New England Mechanical 


SERVICE SOLUTIONS. ..ONE SOURCE 


Only one company can build, power, protect, and maintain the critical systems 
in virtually every type of facility. Our clients trust us to deliver end-to-end facilities 
solutions, so they can focus on their core business. 


Preventive Maintenance Programs 
Onsite Operations & Maintenance 
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MECHANICAL ¢ ELECTRICAL ¢ PLUMBING ¢ SHEET METAL e BUILDING AUTOMATION e FACILITIES SERVICES 


860.871.1111 


License #’s: E1-104939 ¢ $1-302974 © P1-203519 © F1-10498 e¢ SM1-192 e MC-1134 


Toll Free: 800.741.6367 nemsi.com 


September 14,2015 © HartrorD Business JouRNAL 5 
















BY THE NUMBERS 


$271,000 


The median sales price of a 
Connecticut home in July, down 
from $275,000 a year prior, 
according to The Warren Group. 


S1M 


The value of a first-place slot 
tournament prize that Foxwoods 
paid out last week to a Rhode 
Island man. 


19th 


UConn’s ranking among fellow 

public universities in the United 
States, according to U.S. News 
& World Report’s latest ranking. 


8.9% 


The average insurance premiums 
increase approved for 
ConnectiCare health plans next 
year. 


/,669 


The number of occupational 
illnesses reported in Connecticut 
in 2013, up 7 percent from 201 2, 
according to a recent state 
report. 
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® CT touts training-school 
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business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 


6 HartrorD Business Journal ® September 14, 2015 








T 


CTfastrak has 10 stations including one on Flatbush Avenue in West Hartford 
(shown above). 


TOP STORY 
CTfastrak claims millionth passenger 


Though there were no prizes or falling balloons, the state’s rapid transit 
bus system last week claimed its millionth rider. 

Gov. Dannel P. Malloy and Department of Transportation Commissioner 
James P. Redeker announced the milestone for CTfastrak at a press confer- 
ence in Hartford. 

The $570 million bus system, which benefits from a dedicated lane be- 
tween New Britain and Hartford, launched March 28. 

Officials said the weekday ridership averages 14,000 one-way passenger trips, 
while Saturdays and Sundays average 9,000 trips and 5,000 trips, respectively. 

Automated equipment in each bus started counting passengers on April 
6, when the buses began collecting fares, following a nine-day promotional 
period of free rides. 

A trip is counted every time a rider boards a CTfastrak bus. If one person 
boards a CTfastrak bus two times in one day, it counts as two trips, officials said. 


ADVERTISING, MEDIA & MARKETING 


WFSB-WTNH decision looms 
in Meredith’s $2.4 billion merger 


A proposed $2.4 billion merger of television station operators Meredith and 
Media General could lead to the swap or sale of a Hartford station, the compa- 
nies said last week. 

Media General has 71 stations, while Meredith has 17. Combined the two 
would be the third largest television affiliate owner in the United States, they said. 

In the Hartford-New Haven market, the companies have overlapping stations 
— Meredith’s CBS-affiliated station, WFSB Channel 3, and Media General’s 
ABC-affiliated station, WTNH. 

They said they will have to swap or sell one of those stations to address regu- 
latory concerns, but a decision had not been made as of press time. 

The companies also have overlapping markets in Springfield, Mass., and four 
other areas. 

The companies said they could create more than $800 million in cost syner- 
gies in the first two years. 


Yard Goats add third founding sponsor 


Hartford’s new Double-A minor league baseball team, the Yard Goats, have 
landed a third founding sponsor. 

Stamford’s Frontier Communications, which has expanded its Connecticut 
telecom offerings through its $2 billion acquisition of AT&T’s landline assets 
last year, will pay an undisclosed sum for the right to display its signage inside 
and outside the $56 million stadium under construction in the Downtown North 
neighborhood. 

The company’s name will also be on the Frontier Communications Stadium 
Club. Frontier will also provide free Wi-Fi for fans at home games. 

Frontier joins founding sponsors Travelers and The Hartford Financial Ser- 
vices Group. In addition, Dunkin’ Donuts owns the naming rights to the stadium. 

The New Britain Rock Cats, who will become the Yard Goats when they start the 
2016 season in Hartford’s new stadium, played their final game last week in Maine. 


BIOSCIENCE 


Yale-UConn bioscience initiative 
gets $10M from CT Innovations 


The Connecticut Bioscience Innovation Fund (CBIF) is investing $10 million in 
a new program that hopes to speed commercialization of bioscience research. 

The Program in Innovative Therapeutics for Connecticut’s Health (PITCH) will 
vet UConn and Yale researchers’ ideas for commercial viability, with the goal of 
forming new companies. 

The program was first pitched to Biolnnovation Fund overseer Connecticut In- 





novations earlier this year as a way to help scientists overcome the so-called 
“valley of death” in which their research can’t get funding for commercialization. 
PITCH is headed by Yale professor Craig Crews. PITCH’s advisory board, which 
will vet bioscience research, includes a mix of scientists and venture capitalists, 
including current and past executives of Boehringer Ingelheim Pharmaceuticals, 
Pfizer, Bayer Healthcare, Roche Sequencing Solutions and other organizations. 


MANUFACTURING 
Former UTC chief pops up at Goldman Sachs 


The former chairman and CEO of United Technologies Corp. has resurfaced 
with a new gig at New York investment banking giant Goldman Sachs. 

Louis R. Chénevert, 58, who retired from UTC unexpectedly in November, will 
be an exclusive advisor to Goldman Sachs’ merchant banking division, where he 
will seek investment and finance opportunities in the aerospace and industrial 
sectors, Goldman Sachs announced last week. 

Goldman Sachs’ merchant banking division invests in corporate and real es- 
tate equity and debt, as well as infrastructure. It has raised more than $140 
billion in capital over the past 30 years. 

Since Chénevert’s departure, UTC’s new CEO Gregory J. Hayes has made 
major changes at the company, which manufactures aerospace engines, eleva- 
tors, security systems and other products. 

UTC agreed in July to sell helicopter subsidiary Sikorsky to Lockheed Martin 
for $9 billion. 

The company also recently moved its corporate office from Hartford to Farm- 
ington, after announcing in March that it wanted to save more than $100 million 
in office expenses. 


GOVERNMENT, POLITICS & LAW 
DOL recovered $6.1M in unpaid wages last year 


The state Department of Labor said it recovered $6.1 million in unpaid wages 
in fiscal year 2014, down from $6.6 million the year before. 

DOL investigated 2,337 complaints during the year that ended June 30. 

The largest portion of the total was $1.6 million that was owed to 514 work- 
ers who were paid an incorrect amount when working at public-project con- 
struction sites. 

A nearly equal amount recovered was related to unpaid wages affecting 
1,649 employees, the agency said. 


REAL ESTATE 





Connecticut recorded its highest level of July home sales in nearly a decade. 





CT’s July home sales surge, prices soft 


Connecticut home sales in July posted their best one-month gain in nearly a 
decade, a Boston business publisher says. However, prices softened. 

There were 3,415 single-family homes sold statewide in July, up 8.2 percent 
from a year earlier — the most in a single month since August 2007, The Warren 
Group, publisher of The Commercial Record, said. 

Through the first seven months of this year, 15,775 houses have sold — an 
11.9 percent increase from the 14,050 sold from January through July 2014. 

The median home sales price in July was $271,000, down 1.4 percent from 
the year-earlier median of $275,000. Year to date the median sales price is 
$250,000, down 1.9 percent from $255,000 through July last year. 


CT’s foreclosure inventory fluctuates 


The percentage of mortgaged Connecticut homes in foreclosure ticked up in 
July, but was down from a year prior, according to CoreLogic. 

The foreclosure inventory stood at 1.9 percent in July, up from 1.7 percent in 
June and 1.8 percent in May. But the inventory continues to fall overall — down 
from 2.6 percent a year ago, when Connecticut inventory was the sixth highest. 

There were 4,882 foreclosures completed over the past year, which repre- 
sents a slowdown from the prior period, when there were 5,478. 
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ENERGY & UTILITIES 


Dominion sells $300M stake to SunEdison 


Energy generator Dominion 
said it has agreed to sell a 33 
percent stake in its solar port- 
folio, including its Connecticut 
holdings, to SunEdison for 
$300 million. 

The deal involves 24 proj- 
ects with a total of 425 mega- 
watts of — solar-generating 
capacity in Connecticut, Cali- 
fornia, Georgia, Indiana, Ten- 
nessee and Utah. 

The majority of the projects 
began generating power in the 
past two years, and the rest 
were completed this year or 
are scheduled to be, Dominion 
said. All projects have long-term power purchase agreements 
with electricity suppliers. 

Dominion acquired a 5-megawatt solar farm in Somers in 2013. 

The company also owns the 2,100-megawatt Millstone Power 
Station and a 14.9-megawatt fuel cell park in Bridgeport. 

According to U.S. Securities & Exchange Commission filings, Do- 
minion has more than 1,000 megawatts of solar-generating capac- 


MANUFACTURING 
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ity operating, in development, or planned across seven states. 

In 2012, SunEdison was one of several companies to receive 
multiple contracts under Connecticut’s 21-year, $1 billion renew- 
able energy credit program. 

SunEdison disclosed in 2013 that it had 16 rooftop solar facili- 
ties in Connecticut generating more than 3 megawatts of electric- 
ity for commercial and municipal customers. 


UTC changes mind on elevator, climate controls merger 


Farmington’s United Technologies Corp. said its Otis Elevator 
and UTC Climate, Controls & Security businesses will be separate 
once more. UTC has named Philippe Delpech as Otis president 
and Robert J. McDonough as CCS president. 

Two years ago, citing a desire to capture growth opportunities 


Action - 
oriented 


in emerging markets, UTC merged the Otis and CCS businesses 
into a single unit called UTC Building & Industrial Systems. 

In July, Geraud Darnis announced his retirement as CEO of UTC 
Building & Industrial Systems, and the company did not name a 
successor. Darnis will stay on through January for the transition. 


At your fingertips: 


Better quality employees — hired faster at a lower cost. 





The VoiceGlance team has experience in helping Connecticut Businesses 
recruit the very best. Contact us today for a free consultation. 


www.HartfordBusiness.com 


Each company we work with has unique recruiting goals, which is why we develop 
our hiring performance solutions on a per-client basis to fit your business needs 
for today and tomorrow. You can outsource your entire recruiting function to 

us — or simply start by increasing the productivity of your internal recruiting 
function by leveraging our hiring performance platform, which includes access to 
our professional team coordinators that work with you to facilitate a better hiring 
process from the very beginning of our partnership. 
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WHAT’S AHEAD: 


9/21 Focus: Technology 
The List: telecommunications Cos. 
Nonprofit Profile: Social Enterprise Trust 


CALENDAR 
WEDNESDAY, SEPT. 16 
Demystifying the Adaptations of Design-Build 


Glastonbury’s S/L/A/M Construction Services will host an information 
session on the latest trends of design-build construction. 


In the session, which will take place 5:30 p.m. to 8 p.m. at the University 
of Hartford, Shaw Center, 200 Bloomfield Ave., West Hartford, attendees 
will explore current experimentation with design-build in the vertical 
construction industry, including the benefits and challenges of several 
approaches. 


Learning objectives for the event include exploring the evolution of design- 
build and examining various case studies. 


Eugene Torone, president of S/L/A/M Construction Services, will be the 
moderator. Torone has 30 years of experience planning and managing 
construction projects, including 19 years managing design-build projects. 
He has been responsible for the management of over 45 design-build 
construction projects ranging in value of up to $30 million. 


Cost to attend is $65 per person. For more information contact: Geryl Rose, 
860.683.8653, contact@dbiane.org. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 








To get started today call: 800-260-3025 or visit voiceglance.com/hbj 
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City of Hartford — Job Opening 


STATISTICIAN (DATA ANALYST) 
Salary Range: $70,000.00 - $89,000.00/ANNUALLY 


Vacancy is inthe Management, Budget and Grants Department. Under general direction performs 
a full range of analytical and operational research. Conducts extensive data mining and opera- 
tional modeling using computer languages such as SAS and SQL. Performs ad hoc analysis applying 
advanced statistical techniques to test business propositions. Develops technology tools that pro- 
vide real time analytical results for monitoring key business metrics. Reports results of statistical 
analysis, including information in the form of graphs, charts, and tables. Prepares data for pro- 
cessing by organizing information, checking for any inaccuracies, and adjusting and weighting the 
raw data. Evaluates statistical methods and procedures used to obtain data to ensure validity, 
applicability, and accuracy. Performs related work as required. This is a non-union position. The 
hours of this position are 40 per week and the above salary includes 5% in lieu of overtime. 


QUALIFICATIONS 

Bachelor’s degree from an accredited four-year college or university with major coursework busi- 
ness administration, or a closely-related field. Five (5) years of related experience or training is 
required of which three years must be increasingly responsible professional experience in statis- 
tics, finance, economics, or government. A Master’s Degree in business administration from an 
accredited college or university is preferred. 


APPLICATIONS WILL BE ACCEPTED UNTIL FRIDAY, SEPTEMBER 28, 2015. 


For complete position description with application instructions, please visit: 
www.hartford.gov/humanresources/jobs 
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Fall Harvest 


Farm Dinner 


SEPTEMBER 25TH AT 5:30 PM ¢ $75 PER PERSON 
CALL VITO’S ON THE WATER AT 860.285.8660 FOR RESERVATIONS 


4 = 
t 


Enjoy five courses of culinary excellence prepared by Chef Rob Maffucci and the 
crew on our farm in South Windsor. Unwind with live jazz under the Harvest Moon 
while savoring the unparalleled tastes only local and fresh ingedients can provide. 
Don’t miss what is sure to be this years most amazing dining event. 


PRESENTED BY 


Vito’s on the Farm 


677 RYE STREET, SOUTH WINDSOR, CT 


SEASONAL ANTIPASTI 
Will Be based upon the Fall Harvest! 


Served For aT hour reception - Local Wine & Beer 


2™ COURSE - SALAD 
Caprese Salad 


Tomato, Basil, Olive Oil & Aged Balsamic Reduction 
Paired witht Local Wine 


1* COURSE - SOUP 


Roasted Parsnip & White Chocolate 
Parsnip, Belgian White Chocolate, Dill, Cocoa 
Dusted Crouton Served In an Acorn Squash Bowl 


Paired with Leen! Pine 


3° COURSE - PASTA 
Pumpkin, Diced Tomato, Fennel, 
Onion, Pancetta & Olive Oil 
Tossed With Fresh Spaghettini 
Pateed ith Leon! Pine 


MAIN COURSE - FROM THE LAND & SEA 


Porchetta Seasonal Stuffed Pork Loin 
Dressed With an Apple Brandy Reduction Over Polenta 


Grilled Salmon With Fresh Herb Butter 
Over Sliced Sweet Potato 
Parred unit Local Wine 
DESSERT 
Seasonal Dessert 
Coffee & Tea Service 


AN Ingredients Groton on te Fara Or Locally Sourced 
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Paul Pita 


CEO/executive creative 
director, The Pita Group 





Highest education: Bachelor’s 
degree in graphic design, 
Central Connecticut State 
University, 1989. 
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Executive insights: 





“Never stop innovating and 
really being hungry to learn. If 
you focus on your core 
attrioutes and what your 
brand stands for, focus on 
being innovative and growing, 
enhancing an existing product 
or creating new products, 
those are very important 
things for businesses never to 
stop doing. What’s going to 
differentiate you is innovation 
and customer experience and 
client relations.” 





Paul Pita enjoys painting and playing the drums in his spare time. 


Pitas ‘restoration process’ pays 
dividends for marketing firm 


By John Stearns 
jstearns@HartfordBusiness.com 
aul Pita took his marketing and com- 
munications company through what 
he called the “restoration process” 
in the last few years, a phrase reflecting 
his late father’s work restoring antiques. 

His father, Manuel, could take a paint- 
ing that was distressed and dirty, but still 
had beauty and value, and “polish it and 
make it beautiful again,” Pita recalled. 

“So I called this process the restora- 
tion process because we had quality, we 
had beauty, we had success, but we need- 
ed to spend some time polishing that and 
making it even stronger and better,” said 
Pita, CEO/executive creative director at 
The Pita Group in Rocky Hill. 

The restoration focused on employee sat- 
isfaction, client satisfaction, better internal 
and external communication, and leadership 
development. It was part of The Pita Group’s 
evolution from an entrepreneurial structure 
to amore organizational one that retained 
Pita’s oversight, but created an infrastruc- 
ture that included an executive director and 
five other directors in key areas. 

Pita — a first-generation Cuban whose 
parents left the island in 1959 and is a fit 51, 
which he credits to intense cross training 
— said he’s enjoying himself now more than 
ever as the reorganization bears fruit. His 
company is strong and “I’m just enjoying see- 
ing them being great,” he said of his 20 staff. 

The company ranked as the 10th larg- 
est advertising and public relations firm 
in the Hartford Business Journal’s 2014 
Book of Lists, based on 20138 gross billings 
of $4.7 million. Billings rose in 2014 and 
are up about 6 percent this year, Pita said. 

The restructuring came as Pita began 
transitioning the company in 2012 to 
become its sole leader after running it with 
his former wife since its founding in 1996. 

“The Pita brand in its evolution has 
now evolved into what we sort of claim to 
be the ‘what’s next?’ agency,” Pita said. “If 
your company stops looking at how they 
can be innovative you'll be behind quickly.” 

Forward looking isn’t new to the 
firm’s DNA. In 2007, it acquired a small 


interactive company, Vrroomedia, doing 
streaming video. 

“It was almost too early for the market; 
nobody was talking about streaming video,” 
Pita said. “I think that was the beginning of 
us being that next up type of agency.” 

The company keeps innovating, develop- 
ing a custom Web-based sharing platform, 
powerful website management system, and 
an online tool allowing people to participate 
in live polls and games using smartphones 
as controllers and collecting user data for 
clients, according to Pita’s website. 

The Pita Group’s services include inter- 
active, marketing and video production. 

Larger clients include MassMutual, 
Aetna, Union Savings Bank and Connecti- 
cut Technical High School System. 

Richard Sugarman, founding president 
of The Connecticut Forum and executive 
director of Hartford Promise, has known 
Pita for about 12 years and said he and his 
firm have done great work for the Forum. 

“I would say that he is one of the most 
solid, enjoyable, creative people that I’ve 
known in the advertising/marketing field,” 
Sugarman said. “He always pours himself 
fully into projects. He brings an openness 
and range of ideas to any project.” 

At home, Pita enjoys the therapeutic 
creativity of playing music and painting. 
He plays drums he took up in sixth grade 
and recorded DVDs with a jazz group, 
Glory Box, he played with in the late-1990s 
and early 2000s. His 13-year-old son, Jor- 
dan, plays drums, too. Pita also has a 
daughter, Alexandra, 10. 

“Contemporary folk music and jazz is 
probably my forte,” Pita said. 

He returned to painting recently, point- 
ing to one of his earlier works in the confer- 
ence room, saying, “I’m actually going into 
more contemporary art, still impressionis- 
tic, but more contemporary, abstract.” 

The company’s evolution reflects Pita’s. 
He spent significant time examining what 
he stood for as a brand, which includes 
constant evolution and appreciation. 

“If I stay focused on being who I can be 
and deliver on that promise to say I’m about 
integrity, values and inspiring creativity and 
mentoring, then I’m happy,” he said. a 
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As atop 10 U.S. bank, Capital One® has the financial strength 
and experience to customize solutions that are tailored to your 
business. Our responsive team of commercial bankers thinks 
ahead, utilizing their resources and expertise to keep your 
business moving forward. 


CONTACT US 

Scott Bognar, SVP & Market Manager 
New England & Mid-Hudson Region 
Scott. Bognar@capitalone.com 
917-613-0294 


Subject to credit approval. Additional terms and conditions apply. Source: SNL Financial 
4/30/2015. Products and services are offered by Capital One, N.A., Member FDIC. 


capitalone.com/commercial 
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Loon Medical’s products include 
bed and chair sensors that collect 
and store mobile data about an 
elderly person’s movements. 


tartup leverages mobile 





By Matthew Broderick 
Special to the Hartford Business Journal 

s the new CEO of Loon Medical Inc., a medical 
A device startup founded in Tolland, George Panciera 

can relate to his target consumers. He knows first- 
hand — like many Baby Boomers — the challenges of play- 
ing caregiver to an aging parent determined to stay in his 
or her home, often unattended. 

“My siblings and I cared 

for our 95-year-old father who 
wanted to remain in his home 
of 60 years,” Panciera said. But 
outside of hiring expensive 
around-the-clock home care, 
which his father did not want, 
Panciera noted, it was difficult : 
to monitor his dad’s safety. : / 

He hopes his company’s new _ George Panciera, CEO, 
product suite — expected to — Loon Medical Inc. 
inane emo — ais. 
others with similar family situations. Loon Medical’s 
blue-tooth enabled medical devices will include a sensor 
for chairs and beds that not only collect and store data 
about an elderly client’s movements and behaviors, but 
can also send alerts to caregivers. Call it home care 2.0. 

“Our product is differentiated by its connectivity to 
mobile technology,” Panciera said. “Most competitors 
offer a single product, like a chair, that may send out a 
sound if a person moves from it, but a caregiver needs to 
be physically present [to hear the alert].” Loon Medical’s 
suite — which also includes a toilet Sensor and sensor to 
track incontinence planned for release in 2016 — allows 
a caregiver to monitor someone remotely. 

While technology-enabled home health care cur- 
rently accounts for only about 3 percent of national 
healthcare spending — an estimated $68 billion — it is 
projected to grow at nearly 9 percent annually, accord- 
ing to areport by consulting firm McKinsey & Co. 

The reason for that growth is the combination of a popu- 
lation that is both aging and saturated with mobile technol- 
ogy, said Heidi Douglas, who co-founded Loon Medical 18 
months ago with her husband, Joel. In fact, according to 
U.S. Census figures, between now and 2050, the number 
of Americans over age 65 is expected to nearly double to 
83.7 million. And with life-expectancies increasing, people 
are playing the role of caregiver for longer periods of times. 

“There are many adult children who are caring now for 
both parents and grandparents, in addition to their kids,” 
Douglas said. “It’s a real sandwich generation.” 
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tech for home care 








As healthcare costs get less concentrated in clinics and 
hospitals and medical devices and diagnostic equipment 
evolves, the home-based healthcare market is expected 
to grow significantly. 

While the market opportunity is huge, Douglas said, the 
company needed to start small. With $485,000 in funding 
from Connecticut Innovation’s (CI) Bioscience Innovation 
Fund, Loon Medical has developed nearly 1,500 units of its 
main product suite for its initial 
launch. 

“The CI funding was criti- 
cal to us and helped us develop 
our prototypes, develop soft- 
ware and our cloud-based plat- 
forms,” Douglas said. 

Douglas said Loon Medi- 
cal, which recently moved to 
Norwich, is collaborating with 
a few homecare organizations 
in Connecticut to continue to 
gather additional information 
and feedback about her products. “We have no doubts 
about [our product suite’s] reliability,” she said, noting 
Loon Medical is an FDA-licensed manufacturer. “But we 
want to learn from our clients and our analytics.” 

It is those detailed cloud-stored analytics, contends 
Panciera, that provides the real benefit of Loon Medi- 
cal’s technology. “It helps to show caregiver’s patterns 
of behavior and at an affordable cost,” he said. The chair 
and bed sensors will retail for $150 and are durable 
enough to last about a year. 

While Panciera is bullish on the company’s launch — 
he expects the initial suite to bring in around $1.5 million in 
2016 and double the following year — he knows cash flow 
is needed to grow the company and expand its product 
line. The company will be launching a crowdfunding cam- 
paign to raise awareness and funds this fall, but Loon is 
also targeting angel investors for larger-scale investments. 
“We're hoping to raise $1.5 to $2 million,” Panciera said. 

That additional funding will be used to continue devel- 
opment of its products, which Joel Douglas, a co-founder, 
hopes to expand beyond mobile-connected sensors that 
track movements. “We'd like to [eventually] develop prod- 
ucts that can help people [remotely] monitor physiological 
things like glucose levels and temperature,” he said. 

Panciera said he’d like to grow the company and prod- 
uct line so it can be acquired by a larger company. That, 
he says, will potentially help make Loon Medical’s home 
health technology available to amuch broader — and aging 
— population that he knows firsthand will need it. a 


Heidi Douglas, co-founder, 
Loon Medical Inc. 


Q&A 


Medical device maker 
bets on aging population 


Q&A talks with Ilana Odess, CEO of Manchester-based Woven 


Orthopedic Technologies. 


What is Woven Ortho- 

pedic and what is it 

m@ hoping to achieve (or 

what has it achieved) in the 

healthcare industry? 

A: Woven Orthope- 

dic Technologies is an 
orthopedic company 
that designs and devel- 
ops bio-textile devices 
to improve fixation in 
bone. We address the 
most commonly used 
device in our indus- 
try, the orthopedic 
screw, and intend to 





results at less cost. With a rapidly 
aging population and ballooning 
healthcare costs around the world, 
focus has shifted towards both bet- 
ter care and reduced costs instead 
of just better care. 


Q: How is Con- 
necticut poised in 
the medical device 
industry? Is it a 
good place to do 
business? 

A: We're confident 
in the state of Con- 
necticut because of 


reduce the human its talent and central 
and economic costs location to two major 
of complications and healthcare hubs in 
reoperations caused Woven Orthopedic Boston and New York. 
by inadequate screw Technologies The type of manu- 
fixation. facturers and highly 

With today’s aging reputable education 


population, we are on 

the verge of a momentous shift 
in the number of elderly people 
across the world. Increased activ- 
ity and longer life expectancies 
are resulting in more bone-related 
conditions (e.g. arthritis and osteo- 
porosis) and more bone-related 
injuries (e.g. fragility fractures 
and revisions) in the elderly popu- 
lation than ever before. Our goal 
at Woven Orthopedics is to offer 
specialty orthopedic treatments 
designed solely for the aging popu- 
lation. We call it OrthoGeriatrics. 


Q: Your company has been 
working closely with the Con- 
necticut Small Business Devel- 
opment Center (SBDC) for both 
investments and recruitment. 
How is the market for both? Is 
there sufficient human capital 
to meet your employment needs 
in Greater Hartford? 

A: We've had an outstanding 
experience with SBDC thus far. 
We've been working very closely 
with our SBDC business adviser 
who has helped us understand 
the resources available within the 
state and introduced us to people 
we have hired and investors who 
have invested in our business. 
From a recruitment standpoint, 
we've had success finding busi- 
ness talent in the Hartford area 
but struggle to find engineers and 
people with technical experience 
in the medical device space. 


Q: What are some of the 
short-term goals for Woven 
Orthopedic? 

A: We are currently conducting 
biomechanical testing and animal 
studies with the goal of proving the 
clinical significance of our technol- 
ogy. We think there is alot of oppor- 
tunity in the healthcare industry 
for products that offer superior 


and hospital facilities 
within state borders provide a fan- 
tastic ecosystem to help design, 
develop and test healthcare prod- 
ucts. There is also a solid venture 
capital industry here, so access 
to funding is strong, especially 
through Connecticut Innovations, 
one of the most active venture 
funds in the country in regards to 
supporting startups. 

One thing I'd like to see evolve 
is the distribution of businesses. 
The majority of health care here 
is within biotechnology or insur- 
ance. It would be great to see 
more medical device businesses 
relocate to Connecticut. Having 
similar companies within one 
area promotes collaboration and 
mutual innovation. The state 
already has programs to attract 
new businesses like the Small 
Business Express program run 
by the Department of Economic 
and Community Development 
(DECD). We were fortunate 
enough to obtain $400,000 in capi- 
tal from the Express Program. If 
the state continues to develop new 
programs to support startups, I 
think we will start to see Connect- 
icut become a very powerful hub 
for a broader range of healthcare 
companies in the future. 


Q: You spoke at Yale last 
year and shared five lessons 
for entrepreneurs. How would 
you tailor that message for 
healthcare entrepreneurs? 

A: The ability to execute is 
what separates those who fail 
from those who succeed. There is 
no doubt in my mind that a com- 
pany can succeed if it: fills a real 
unmet need; develops a detailed 
plan of action; builds a great 
team; adapts as new information 
is learned; and pursues its goals 
relentlessly. | 
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THE LIST 


Largest skilled-nursing facilities in the Hartford region 


Rank Nursing home name 


Masonicare Health Center 
4 22 Masonicare Ave. 
Wallingford, 06492 
203-679-5900 www.masonicare.org 
Riverside Health & Rehabilitation Center 
745 Main St. 
East Hartford, 06108 
860-289-2791 www.riverrehab.com 
Autumn Lake Healthcare (5) 
400 Brittany Farms Road 
New Britain, 06053 
860-224-3111 newbritain.autumnlakehc.com 
Hebrew HealthCare 
1 Abrahms Blvd. 
West Hartford, 06117 
860-523-3800 www.hebrewhealthcare.org 
St. Mary Home 
2021 Albany Ave. 
West Hartford, 06117 
860-570-8200 themercycommunity.org/our-community/st-mary- 
home 
Chelsea Place Care Center LLC 
25 Lorraine St. 
Hartford, 06105 
860-233-8241 www.chelseaplacecarecenter.com 
Evergreen Health Care Center 
205 Chestnut Hill Road 
Stafford Springs, 06076 
860-684-4251 www.jmmc.com/evergreenhealthcarecenter 
Kimberly Hall South 
1 Emerson Dr. 
Windsor, 06095 
860-688-6443 genesishcc.com/KimberlyHallSouth 
Newington Rapid Recovery Rehab Center 
240 Church St. 
Newington, 06111 
860-667-2256 www.nrrrc.com 
Village Green of Wallingford 
55 Kondracki Ln. 
Wallingford, 06492 
203-265-6771 www.reverawallingford.com 
Autumn Lake Healthcare at Cromwell (6) 
385 Main St. 
Cromwell, 06416 
860-635-5613 autumnlakehc.com/cromwell/ 


Hughes Health & Rehabilitation 
A 2 29 Highland St. 
West Hartford, 06119 
860-236-5623 www.hugheshealth.com 
Westside Care Center LLC 
A 349 Bidwell St. 
Manchester, 06040 
860-647-9191 www.westsidecarectr.com 
Apple Rehab Farmington Valley 
A 269 Farmington Ave. 
Plainville, 06062 
860-747-1637 www.apple-rehab.com 
Walnut Hill Care Center 
A 55 Grand St. 
New Britain, 06052 
860-223-3617 N/A 


West Hartford Health & Rehabilitation Center 
A 4. 130 Loomis Dr. 

West Hartford, 06107 

860-521-8700 www.westhartfordhealth.com 


Silver Springs Care Center 


A 33 Roy St. 
Meriden, 06450 


203-237-8457 www.silverspringscare.com 
Fox Hill Center 
1 8 1253 Hartford Tpke. 
Rockville, O6066 
860-875-0771 www.genesishcc.com/FoxhHill 
Kimberly Hall North 
4 8 1 Emerson Dr. 
Windsor, 06095 
860-688-6443 www.genesishcc.com/KimberlyHallNorth 
Middlesex Health Care Center 
A 8 100 Randolph Road 
Middletown, 06457 
860-344-0353 www.athenahealthcare.com/CT_Middlesex.aspx 
Park Place Health Center 
A 5 Greenwood St. 


Hartford, 06106 
860-236-2901 www.spectrumcare.com 


The Summit At Plantsville 
A 261 Summit St. 
Plantsville, 06479 
860-628-0364 www.athenahealthcare.com/CT_Summit.aspx 


Touchpoints at Bloomfield 
A 8 140 Park Ave. 

Bloomfield, 06002 

860-243-9591 www.touchpointsatbloomfield.com 

Water's Edge Center for Health & Rehabilitation 
A 8 111 Church St. 

Middletown, 06457 

860-347-7286 watersedgerehab.com 
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(Ranked by number of licensed beds) 


No. licensed beds/ 
No. of licensed nurse staff 


hours 


per resident per day (1) 


375 
1 hour 23 minutes 


345 
1 hour 22 minutes 


282 
1 hour 35 minutes 


277 
1 hour 25 minutes 


256 
1 hour 33 minutes 


234 
1 hour 14 minutes 


180 
1 hour 49 minutes 


180 
1 hour 29 minutes 


180 
1 hour 15 minutes 


180 
1 hour 31 minutes 


174 
1 hour 53 minutes 


170 
2 hours 1 minute 


162 
1 hour 9 minutes 


160 
1 hour 49 minutes 


160 
1 hour 37 minutes 


160 
1 hour 22 minutes 


157 
1 hour 17 minutes 


150 
1 hour 42 minutes 


150 
1 hour 8 minutes 


150 
1 hour 25 minutes 


150 
1 hour 16 minutes 


150 
1 hour 37 minutes 


150 
1 hour 37 minutes 


150 
1 hour 30 minutes 


In a continuing-care 
community? 


‘f 


Sources: Connecticut prdceatneit of Public Health and Nursing Home Compare (Medicare.gov) at www.medicare.gov/nursinghomecompare/search.html 


(1) This is the number of 


No. of health deficiencies 


(2) 


23 


11 


13 


10 


13 


33 


15 


13 


10 


12 


10 


11 


12 


ours worked by licensed staff (RNs, LPNs/LVNs) each day at the nursing home per resident. This is computed by adding the number of RN and LPN/LVN staff hours. 


No. of penalties last three years/ 


(3) 


Penalties amount (4) 


{ 
$3,500 


1 
$7,508 


2 


$15,665 


3 
$7,520 


2 
$18,800 
1 
$1,950 


2 
$9,035 


(2) A health deficiency is a finding that a nursing home failed to meet one or more federal health requirements during an annual health inspection or a complaint inspection. Inspectors identify health deficiencies by observing the nursing home's performance, its practices or 


the conditions in the facility. An example would be not having consistent infection-control practices. 


The average number of health deficiencies in Connecticut is 7.7 per skilled-nursing facility, according to Medicare.gov. 


(3) Penalties may be imposed on a nursing home when a serious deficiency is cited, or if the nursing home fails to correct a deficiency for a long period of time. 
(4) Two types of penalties: fines and payment denials. For this list, nursing homes only received fines. Fines may be imposed once per deficiency or each day until the nursing home corrects the deficiency. 


(5) Formerly called Aurora Senior Living of New Britain. 
(6) Formerly called Aurora Senior Living Of Cromwell. 
—Compiled by Roger Magnus. 


www.HartfordBusiness.com 


To view the full list, please visit HartfordBusiness.com 


September 14,2015 © Hartrorp Business JouRNAL 11 


DEAL 


Polar pays $2.1M for EDAC’s ex-Farmington digs 


Britain Ave. 


(Top) Town Line Business Park, 205 Kelsey St., Newington. (Bottom) 1790 New Britain Ave., Farmington. 1798 New 
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ew Britain aerospace-components 
Ni supplier Polar Corp. paid $2.1 mil- 
lion for three Farmington buildings 
formerly occupied by Cheshire aeroparts 
maker EDAC Technologies Inc. 
The trio, comprising about 88,597 square 
feet, are at 1790, 1798 and 1806 New Britain Ave. 
EDAC vacated the buildings following 
its state-assisted purchase of and relocation 
into larger industrial and office space that 
Pratt & Whitney Co. previously occupied at 


500 Knotter Drive in Cheshire. 

Polar plans to relocate manufacturing 
operations from 33 Columbus Blvd. in New 
Britain. 

New Britain’s Amodio & Co. Real Estate 
brokered the sale. 


Cutter expands in Vernon 
Specialized construction manager/gen- 

eral contractor Cutter Enterprises LLC has 

leased 8,000 square feet at 77 Industrial 





EVER WONDER 
WHERE THE 
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ANSWERS, 
GET ALL THE 


ANSWERS? 
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ACCOUNTANTS 4 ADVISORS 
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Park Road in Vernon. 

Mel-Pet Realty Co. owns the 52,000- 
square-foot, multi-tenant industrial facility 
on Six acres. 

Sentry Commercial was the sole lease 
broker. 


Newington space for lease 

Newington’s Town Line Business Park 
has a 15,000-square-foot chunk of office 
space for lease, brokers say. 

The four-building park with a combined 
72,000 square feet of mixed-use space is at 
205 Kelsey St., at the intersection of Christian 
Lane. 

The second-floor space is divisible into 
spaces as small as 2,500 square feet, accord- 
ing to leasing broker Reno Properties Group. 

In addition to the office buildings, Town 
Line also is home to Michel Angelo’s restaurant. 

Reno Properties II LLC is the landlord. 


CCI’s Wallingford renewal 
Contract-warehousing and _ shipping- 
services vendor CCI Logistics has renewed 


its lease for 106,000 square feet for the next 
five years in the Wallingford Business Park. 

Wallingford Business Park LLC is land- 
lord for the 389,000-square-foot industrial 
property located on about 34 acres at 718 
N. Colony Road. 

Reno Properties Group LLC was the 
sole broker. 


S. Windsor industrial 

Blake Equipment Co. Inc. has putits South 
Windsor industrial building up for lease. 

The 8,400-square-foot building at 41 
Commerce Way has one drive-in door, two 
docks and fenced outside storage, accord- 
ing to listing broker Sentry Commercial. 

There also is 2,344 square feet of office 
space on the first floor, plus another 1,300 
square feet on the second floor that isn’t count- 
ed in the total square footage, Sentry said. 


$610K Rocky Hill sale 

New owners have paid $610,000 to 
acquire the professional office building at 
2264 Silas Deane Highway in Rocky Hill. 

Investors in 2264 SDH LLC sold the 
15,570-square-foot building on 0.66 acres 
to NAJ092 Holdings LLC. 

O,R&L Commercial represented the sell- 
er; the purchaser represented itself. 

The new owners plan to use part of the 
building’s office space for their various 
enterprises, brokers say. 

Century 21/Clemens & Sons Real Estate 
is among the building’s maintenants. Hf 
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ANNOUNCING THE CT FORUM’S 20135-2016 SEASON! 
UNSCRIPTED, UNFORGETTABLE CONVERSATIONS. 


-— SAT.OCT 3.2015 — 


THE NAT Blt ThING 


Eutting toh porate & ovations 
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era By erates 
Presented by Stanley Black & Decker 


Hosted by Travelers 


— SAT. MAR 5. 2016 — 


OF OUR MINDS 


Inside our amazing br 





An evening with storytellers, 
creators & entertainers 






EF E CONNECTICUT 


sig 


DON’T MISS A SINGLE WORD! 
SUBSCRIBE NOW TO GET THE BEST SEATS! 
CALL 860.509.0909 or VISIT CTFORUM.ORG 


and see the latest lineup of panelists. 
All Forums LIVE at The Bushnell. 








LIFETIME PATRONS: Aetna | Connecticut Public Television and Radio | The Hartford Financial Services Group | Lincoln Financial Foundation 
The Rosalyn Group | Stanley Black & Decker | Travelers | United Technologies Corporation | Voya Financial 
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E. Hartford outlet developer not afraid of competition 
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By Brad Kane 


bkane@HartfordBusiness.com 


espite their research showing aregion of 
Hartford’s size only capable of support- 


ing one outlet mall, the developers of the 
Outlet Shoppes at Rentschler Field in East Hart- 
ford are boldly moving forward with their plans. 

Gary Skoien, CEO of Chicago-based Hori- 
zon Group Properties, said the new Tanger 
Outlet mall at Foxwoods Resort Casino in 
Mashantucket is far enough away from his 
company’s planned East Hartford develop- 
ment. He also said the indoor and outdoor 
malls in the Greater Hartford area, such as 
Evergreen Walk in South Windsor, provide a 
different kind of shopping experience than 
the discount, name-brand merchandise the 
East Hartford shops plan to sell. 

Pending approval of its 410,000-square- 
foot site plan on Sept. 23, Horizon intends to 
break ground on the new facility in October. 
If the weather is mild, the outlet mall will 
open in late 2016 or early 2017, said Skoien. 
If all goes according to plan, the mall will 





(Above and far left) Renderings of the proposed Outlet 
Shoppes at Rentschler Field. (Left) Gary Skoien, president, 
chairman & CEO of the Horizon Group, stands to the right of 
Phillip Waters, the company’s senior vice president. 


create 1,208 construction jobs and another 
1,628 permanent and seasonal jobs. Hori- 
zon estimates the property will generate 
$405 million over 20 years in sales, property, 
income, corporate and excise taxes. 

Those figures are based on the Outlet Shop- 
pes being the premier destination for outlet 
shopping in the region and attracting high- 
profile stores to the development; Skoien said 
he already has high-profile tenants lined up. 

Typically, metropolitan regions with less 
than 2.5 million people can only support one 
outlet mall, Skoien said, and with 1.2 million 
people, Greater Hartford certainly falls into 
that category. 

Skoien said his development has the 
advantage over any competition because it 
is closest to the urban core of Hartford, is 
adjacent to the already established Cabela’s 
outdoor store, and will be in the midst of 
United Technologies Corp.'s expanded cam- 
pus for its new Pratt & Whitney and United 
Technologies Research Center. 

Because of its proximity to this large 
daytime population, the Outlet Shoppes will 
boast more restaurants than the typical out- 
door mall, Skoien said. 

Horizon has eight outlet malls across the 
USS. totaling 2.5 million square feet with another 
1 million square feet under construction. a 
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CT jobs recovery slow 


Making matters worse: The slow recovery 
has forced some workers to flee the state, 
creating personnel shortages in several key 
industries including health care and finance. 

“We are really behind the eight-ball here in 
Connecticut,” said Donald Klepper-Smith, a New 
Haven economist. 

“Connecticut has 
had steady improve- 
ment but not very 
strong improve- 
ment,” added Fred 
Carstensen, director 
of the Connecticut 
Center for Economic 
Analysis at UConn. 
“We have far more 
people who are now 
working outside of 
Connecticut.” 


Fred Carstensen, director of 
the Connecticut Center for 
Economic Analysis, UConn 


Jobs recovery 

By July, Connecticut had recovered 
102,000 — or 85.7 percent — of the jobs lost 
during the Great Recession, according to a 
labor market report from the state Depart- 
ment of Labor, which was released on Aug. 20. 

The news was even better for the private 
sector, which recovered 97 percent of the 
111,600 jobs lost in the recession, accord- 
ing to the DOL. The private sector will have 
to continue driving the jobs recovery, since 
the positions shed by state and local gov- 
ernments likely won’t return in the imme- 
diate future because of continued budget 
restraints, Carstensen said. 

With the Connecticut jobs recovery now 
65 months old and adding an average of 1,569 
jobs per month, the state seems poised to 
complete its recovery sometime next year, 
Klepper-Smith said. 

Still, that will come two years after the 
U.S. economy returned to its pre-recession 
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jobs level, Klepper-Smith said. The national 
jobs recovery is now at 145 percent. 

Having Connecticut so far behind the rest 
of the nation hurts the economy in the long 
run, Klepper-Smith said. Jobs and companies 
will be attracted to higher-growth markets. 

Connecticut is only one of 12 states 
that hasn’t fully recovered all its job losses 
from the Great Recession, according to U.S. 
Bureau of Labor Statistics data through July. 
The summer started with 15 states having 
that dubious distinction but Maine, Wiscon- 
sin and Wyoming all achieved full jobs recov- 
ery over the last two months. 

Connecticut’s recovery continues to be 
hampered by an unfriendly business environ- 
ment, Klepper-Smith said. The latest example 
is the state’s adoption of an unitary report- 
ing tax that forces businesses to pay taxes on 
profits they make in other states. 

This constantly shifting tax structure 
makes it difficult for companies to consistently 
know what their operating expenses are going 
to be, Klepper-Smith said. This, along with 
other issues like the regulatory environment, 
make businesses seek out more stable states. 

“Ttis sort of like watching an accident unfold 
in slow motion,” Klepper-Smith said. 


Economic recovery 

While the jobs recovery has been painfully 
slow, Connecticut’s economic output — mea- 
sured by its gross domestic product — recov- 
ered from pre-recession levels in 2012, accord- 
ing to the U.S. Bureau of Economic Analysis. 

Before the economy went south, Connecti- 
cut’s GDP in 2007 was $235 billion. While the 
economy stayed below that level for three 
years, it hit $240 billion in 2012 and grew to 
$253 billion by the end of last year. 

Even though this is a positive improvement, 
the GDP grew only 0.6 percent last year, which 
was less than half the national GDP growth. 





Part of the reason 
for this slow growth 
— which leads to, 
among other things, 
lower state revenue 
collections and an 
unstable tax environ- 
ment — is the lack of 
the jobs recovery, 
Carstensen said. 

The problem hasn't 
been Connecticut resi- 
dents finding jobs; itis 
Connecticut residents 
finding in-state jobs, 
Carstensen added. 

When. looking at 
employment _ statis- 
tics, the number of 
Connecticut residents 
with a job is the high- 
est it has ever been 
since DOL started 
keeping track in 1982. 
In June, 1.809 million 
state residents had a 
job, which is a 2 per- 
cent improvement over the number of residents 
employed at the start of the Great Recession. 

More residents, though, are taking jobs in 
New York, Massachusetts, New Jersey and 
Rhode Island, so they aren’t contributing 
fully to the Connecticut economic recovery, 
Carstensen said. 


Arizona 


Illinois 


Missiouri 


Nevada 


New Mexico 


West Virginia 


Jobs holes 

With more talent working out of state, the 
Connecticut economy has vacancies in sev- 
eral skill positions. 

Connecticut employers are looking to fill 
more than 40,000 vacancies, with registered 
nurses leading the way as the most needed 
position, according to anew DOL survey. 


Still Recovering 


Employment Employment 
(Tam date] Uf=F-Valo >) Mam (lain daveleicr-lacet=) im ([a Mm daleletsr-lale ls) 


2,719.7 


6,036.5 


2,822.3 


With Maine, Wisconsin and Wyoming all recovering to pre-Great 
Recession jobs levels in July, there are only 12 states that have 
not had full recovery. 


December 2007 July 2015 


Deficit 





2,562.8 -156.9 


5,943.1 -93.4 





2,754.8 -67.5 





1,300.4 1,253.9 -46.5 





855.3 821.0 -34.3 





770.5 740.8 -29./ 





SOURCE: U.S. BUREAU OF LABOR STATISTICS 


Other major job vacancies include health- 
care practitioners (8,815), business and finan- 
cial operators (8,523), computer and math- 
ematical jobs (3,402), and architecture and 
engineering positions (2,434). 

If these and other key positions were filled, 
the state’s economy would be running stron- 
ger, which could lead to a quicker jobs recov- 
ery and more robust growth, Carstensen 
said. Instead, the skilled workers employers 
now heed went looking elsewhere when the 
jobs they wanted weren't in Connecticut. 

“Here, in Connecticut, we are king of asnail’s 
pace [recovery],” Carstensen said. “I don’t find 
much here to be encouraged about.” a 
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WHY NOMINATE? 
Benefits Include: 


e A unique way to show your company’s 
appreciation to a client, coworker, boss, friend, 
Spouse or colleague for a job well done 


e Individual and corporate recognition In Print, 
Online and In Person from the award-winning 
Hartford Business Journal 


e Grow interest and awareness of your brand 
favorably within the area business community 


a a 


e Complimentary tickets to the awards event 
allows for beneficial corporate networking 
opportunities with qualified attendees 





e Timeless commemoration that will be 
appreciated for many years to come 
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To be eligible for consideration, 
companies must meet the following criteria: 


> Be a for-profit or not-for-profit business or government entity 
> Be a publicly or privately held business 
> Have a facility in the state of Connecticut 


> Have a minimum of 15 employees working in the state 
of Connecticut 


> Must be in business for a minimum of 1 year 
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some companies just get it right! The Best Places to Work Awards honor companies who rank 
highest in employee satisfaction as determined by a survey administered nationally by the Best 
Companies Group. The winners will be recognized in a special issue of the Hartford Business 

Journal in print and online, and at a special awards dinner. 
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Keno nearing amy launch 


By Brad Kane 


bkane@HartfordBusiness.com 


onnecticut is poised to adopt Keno at 
more than 3,000 locations starting next 


year as negotiations with the state’s 
two Native American tribes are reaching 
their final stages. 

While the offi- 
cial launch date and 
rollout of the bingo- 
like betting game 
hinges on the tim- 
ing of an agreement 
between the _ state 
and the Mohegans 
and Mashantucket 
Pequots, the negotia- 
tions to allow expand- 
ed gaming in Connect- 
icut have been going 
smoothly and are nearly identical to a similar 
deal the sides struck two years ago. 

“This is a good example of the tribes and 
the state sitting down and working through 
things, and this is how it is supposed to be,” 
said Chuck Bunnell, chief of staff for govern- 
ment affairs for the Mohegan Tribe in Uncas- 
ville, who is handling the negotiations. 

The state legislature adopted Keno as part 
of the two-year, $40.3 billion budget that passed 
in June, hoping that tax revenues derived from 
the game would decrease the need for further 
tax increases or cuts to services. 

Once the Connecticut Lottery Corp. starts 


Anne Noble, seaiinil | 
and CEO, Connecticut 
Lottery Corp. 





offering the game through existing and new 
retailers, the state wants Keno to generate 
$13.6 million this fiscal year and $30 million 
for fiscal 2017, said Gian-Carl Casa, spokes- 
man for the Office of Policy & Management, 
which is handling negotiations for the state. 

Those revenues, though, are based upon 
the game starting on time, and neither OPM 
nor lottery officials wanted to say when 
exactly that would take place until the agree- 
ments with the tribes are finalized and in 
hand, even though the lottery has a tentative 
Keno launch date of January. 

The lottery has been laying all the neces- 
sary groundwork and will be able to meet 
that January goal once the tribal agreements 
are completed, said State Rep. Jeffrey Berger 
(D-Waterbury), who co-chairs the Finance, 
Revenue and Bonding Committee. 

“We are excited about it and looking for- 
ward to people taking advantage of the game,” 
Berger said. 

As part of their agreements to oper- 
ate casinos in the state, the Mashantucket 
Pequots (operators of Foxwoods Resort 
Casino) and Mohegans (operators of Mohe- 
gan Sun) have the exclusive right to offer 
casino games at their venues. In exchange, 
the tribes each give 25 percent of their slot 
revenues to the state general fund. 

Because Keno is a casino game, OPM and 
the tribes are negotiating a deal where the 
Mohegans and the Mashantucket Pequots 
receive 25 percent of the state’s Keno rev- 
enues, in exchange for the tribes giving up 





State Rep. Jeffrey Berger (D-Waterbury), co-chair of the 
Finance, Revenue & Bonding Committee. 


their exclusivity rights. 

The negotiations have been going smooth- 
ly, Bunnell said, as the sides are retreading 
the same ground they covered in 2013 when 
the legislature first approved Keno. 

Before the lottery got a chance to imple- 
ment the game in that instance, however, 
the legislature repealed Keno because the 
game’s adoption in the 2014-2015 budget 
never received a public hearing. 

That won't be an issue this time, Berger 
said, because the Finance, Revenue & Bond- 
ing Committee held public hearings on Keno 
this year and received widespread consensus 
for its inclusion in the 2016-2017 budget. 

“It had a thorough vetting process,” 
Berger said. 

Berger said he expects each of the tribes 
to approve the agreements in time for the 


January rollout. 

The negotiations with the Mohegans have 
reached the final stages and only needs the tribal 
council to sign off on the deal, said Bunnell, who 
doesn’t anticipate any major changes or objec- 
tions before that final approval goes through. 

“The meetings [with OPM] have been very 
productive and respectful,” Bunnell said. “I 
don’t foresee any issues.” 

Once the agreements are in place, the 
lottery can make Keno available at its 2,800 
retailers that already exist around Con- 
necticut. The quasi-public agency then plans 
to add another 400-600 retailers over time, 
according to what Anne Noble, lottery presi- 
dent and CEO, told Hartford Business Jour- 
nal after the Keno measure passed in June. 

Once fully implemented, the lottery expects 
Keno to generate up to $300 million annually for 
the agency. That ramp-up will go quickly, too, 
because the lottery already explored the neces- 
sary software and game rules two years ago. 

The returns for the state’s coffers could be 
higher than the $30 million annually antici- 
pated starting in fiscal 2017, Berger said. 

Once the lottery adds more vendors to 
accommodate Keno, those vendors then can sell 
the lottery’s other products, too, like scratch-off 
tickets and draw games like Mega Millions, said 
Berger. That should increase the lottery’s rev- 
enues and its contribution to state government. 

“We're out to get more new vendors up and 
running and getting the whole game up and 
running,” Berger said. “That attributes rev- 
enue directly to us.” a 
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Date: Tuesday, October 6, 2015 
Time: 7:30 a.m.-9:30 a.m. 


NAC 


FROM THE AFFORDABLE CARE ACT 


Please join the Hartford Business Journal at The Society Room on Tuesday, 
October 6, 2015 for a panel discussion designed to educate around the issues 
and challenges of Health Care Reform. Breakfast will be served. 





Presenting Sponsor: 


COMCAST 


Where: The Society Room, 31 Pratt Street, Hartford 
Single Ticket Rate: $45.00 





Jim Wadleigh, 


CEO of Access Health CT 





Register today! Please go to: 


www.HartfordBusiness.com and click on ‘Our Events’ 


Or contact Amy Orsini at 860.236.9998 ext. 134 
or aorsini@HartfordBusiness.com 
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NONPROFIT PROFILE 
Universal Health Care Foundation of CT 


290 Pratt St., Meriden | universalhealthct.org 


To be a catalyst that engages people and communities in shaping a health system that 
provides universal access to quality health care in Connecticut. 


Frances Padilla, President 


Supports research-based policy, advocacy 
and public education that advances the 
achievement of quality, affordable health 
care for everyone in the state. 


2013 2012 
Total Employees 16 15 
Total Assets $26,322,485 $26,716,824 
Total Liabilities $321,664 $284,961 
Contributions & Grants $51,000 $702 
Program Service Revenue $0 $0 
Investment Income $443,836 $2,727,463 
Other $46 $2,419 
TOTAL $494,882 $2,730,584 
Grants $594,662 $695,819 
Member Benefits $0 $0 
Salaries/Employee Benefits $1,385,792 $1,597,055 
Fundraising Fees $0 $0 
Other $540,922 $731,989 
TOTAL $2,521,376 $3,024,863 
MARGIN $(2,026,494) $(294,279) 


Base Salary Total Compensation & Benefits 
Frances Padilla, President $148,944 $160,645 
Linda DahImeyer, VP of Finance $115,066 $123,356 
poem avenpore Ue $97,753 $105,598 
Communications 
SOURCE: GUIDESTAR IRS 990 TAX FORM 
e@@e@ 
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Companions & Homemakers recently 
presented a $10,000 check to the Con- 
necticut Children’s Medical Center at 
the CCMC Radiothon in Hartford. Pictured 
(from left) are William Geiger, chief operat- 
ing officer of Companions & Homemakers, a 
homecare provider headquartered in Farm- 
ington and Allen Lamberti, DJ of radio sta- 
tion 102 The Whale. 

e@@e0e8 

Comcast announced a $10,000 grant to 
The YMCA of Greater Hartford, which 
will be used for Y-BELL, Y-Achievers and 
YMCA Celebrates Champions programs 
and events. During the check ceremony, 
The YMCA of Greater Hartford was joined 
by Rep. Jeffrey Currey, East Hartford Mayor 
Marcia Leclerc, local school officials, rep- 
resentatives of Comcast and families to 
honor 100 East Hartford students for their 
successful completion of the Y-BELL Power 
Scholars Academy. 
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Webster Bank 
presented a check 
for $10,000 to 
Neighborhood 
Housing Services 
of New Britain 
Inc., to support con- 
struction of multiple 
owner-occupied, 
two-family houses 
in New Britain. 
Webster’s contribu- 
tion will allow four 
families to live in new homes by early 2016. 

e@@e0e8 

Fidelco Guide Dog Foundation has 
been awarded a $25,000 grant from the 
Aetna Foundation in support ofits Share the 
Vision with Veterans program. Fidelco’s Share 
the Vision with Veterans program aims to pro- 
vide blinded veterans with the gift of renewed 
independence and confidence through a part- 
nership with a Fidelco guide dog. Fidelco pro- 
vides its guide dogs at no cost to its clients. 

e@@ee8 

Capitol Chiropractic Center of Hart- 
ford presented $500 to the Boys & Girls 
Clubs of Hartford. The funds were raised 
by therapeutic massage therapists provid- 
ing free chair massages at various Hartford 
venues, but accepting gratuities on behalf of 
the Boys & Girls Clubs of Hartford. The funds 
will support the Club’s healthy lifestyles cur- 
riculum, which promotes healthy habits and 
life choices. 
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2019 GREATER HARTFORD 


TORCH OF LIBERTY 


AWARD RECEPTION 
Thursday, October 1, 2015 


JOIN US AS WE HONOR 


John J. Patrick, Jr. 
Chairman, President and CEO 
Farmington Bank 


JoAnn H. Price 
Managing Partner 
Fairview Capital 


The Hon. Nancy Wyman 
Lieutenant Governor 
State of Connecticut 


West Hartford, CT 
9:30 p.m. Cocktails and Dinner Reception 
7:00 p.m. Program and Award Presentation 


8:00 p.m. Dessert Reception 


Corporate Sponsorships Available e Make your reservations today 
Contact Lisa Ratcliff at: lratclifffdadl.org or 203.288.6500 ext. 304 
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Comcast Cable appoints 
customer care VP 


Sandy Weicher was appointed vice president of 
customer care for Comcast Cable’s Berlin-based 
Western New England Region, which includes Con- 
necticut, Vermont, New York, western Massachu- 
setts and western New Hampshire. 

Weicher will be responsible for Comcast’s customer 
service and will oversee management of the compa- 
ny’s regional call centers in Enfield and South Burling- 
ton, Vt. Weicher has more than 25 years of experience 
in the telecommunications industry and has worked 
at Comcast for more than a decade, most recently as 
vice president of care for the company’s Freedom Re- 
gion, which includes Philadelphia and its surrounding 
suburbs, New Jersey and northern Delaware. 


Farmington Valley Visiting Nurse 
Association names executive director 


The Farmington Valley Visiting Nurse Associa- 
tion has named Nancy A. Scheetz executive director. 

Scheetz is a certified clinical specialist with the 
American Nurses Credentialing Center and licensed 
as a registered nurse and an advanced practice reg- 
istered nurse in Connecticut. 


A line of credit for 
your short term needs 


for your long term plans. 


Hughes Health & Rehabilitation names 
social services director 


Hughes Health & Rehabilitation of West Hart- 
ford has appointed Jennette Livingston as director 
of social services. Livingston provides emotional, 
physical and spiritual support to Hughes’ residents. 


Mintz + Hoke adds new staff 


Avon communications firm Mintz + Hoke has 
added three team members: Christine Matonti, 
business development coordinator and human re- 
sources assistant; Philip Reyes, office manager; 
and Jacqueline Russillo, account coordinator. 

Matonti previously was an executive recruiter at 
Hobson Associates in Cheshire. 

Reyes previously served as a social worker and coun- 
selor with various organizations, including Kidsafe CT 
and the Village for Families and Children Inc. in Hartford. 

Russillo previously was an account management 
intern at Keiler & Co. in Farmington. 


Community Health Resources 
board elects chairman 


Jason Jakubowski, vice president of external rela- 
tions at Hospital for Special Care in New Britain, was 


Business growing? Need working capital? 

Speak with a business lending expert today. You'll 
discover a level of service that works as hard as you do. 
Experience more. Call 860-448-4144. 


Or visit chelseagroton.com 


CY Chelsea Groton 


Member 


FDIC incre 
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Philip Reyes 


recently elected chairman of the board of directors for 
Windsor-based Community Health Resources (CHR). 
Jakubowski joined the CHR board in 2012. 


Cornerstone Real Estate Advisers 
names deputy chief investment officer 


MassMutual’s Hartford realty investment advisory 
arm, Cornerstone Real Estate Advisers, has promot- 
ed Mike Zammitti to deputy chief investment officer. 

Zammitti, a nearly 20-year Cornerstone veteran, 
will oversee Cornerstone’s U.S. commercial-proper- 
ty portfolio. He previously ran the eastern region and 
will be based in Hartford. 

Kevin Miller, previously a vice president in Cor- 
nerstone’s eastern region office, will assume Zam- 
mitti’s role as eastern region managing director and 
supervise the firm’s portfolio of commercial proper- 
ties on the East Coast. 


Bank of America names Connecticut VP 


Kristina Dempsey has been named a Connecti- 
cut local market vice president and portfolio man- 
agement officer for Bank of America, working out 
of its Hartford office. 

Dempsey is a senior member of a team respon- 





sible for negotiating, un- 
derwriting, structuring, 
gaining approval, closing 
and monitoring complex 
commercial credit trans- 
actions for companies 
with revenues of $50 
million to $2 billion. She 
previously worked as a 
global commercial bank- 
ing analyst for the bank, 
which she joined in 2011. 


UConn Health promotes VP for 
quality and patient services 


Ann Marie Capo was recently named vice presi- 
dent for quality and patient services and chief nurs- 
ing officer at the UConn Health Center. 

Capo began her career in nursing in the neonatal 
intensive care unit and rose to become the nurse man- 
ager of a 34-bed unit and was co-leader of a team that 
brought the National Institute of Health General Clinical 
Research Center to UConn Health. 


MassMutual names VP 
of pension buyout business 


MassMutual recently appointed Lynn Esenwine as 
vice president of its pension buyout business in its En- 
field office. Esenwine is responsible for market and busi- 
ness development, adviser and key account manage- 
ment, product and solution design, quoting and analysis 
of business cases, among other duties. 

Esenwine, with 14 years of experience in the 
retirement plan industry, joined MassMutual from 
Prudential Retirement. 


Congratulations to LAURIE WHELAN 
FROM THE TEAM AT 
HOSPITAL FOR SPECIAL CARE 


Laurie A. Whelan 


Senior Vice President of Finance 
and Chief Financial Officer 
Hospital for Special Care 


Many thanks for your years of dedicated 
service at Hospital for Special Care. 
The recognition as a CFO of the year by 


Hartford Business Journal reflects our own 


appreciation for the value of your service and 


contribution to our mission. 


www.hfsc.org ° 





860.223.2761 


Hospital for 
Special Care 


We Rebuild Lives. 
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STR Holdings is a worldwide leader in solar panel encapsulation. 


Top Executive: Robert S. Yorgensen, CEO/President 
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: Ticker Symbol: STRI Stock Price: $0.86 Market Cap: $15.7M 
Competitors: Bridgestone Corp. 
Mitsui Chemicals 52 Week Range Price: $0.76-$4.92 Outstanding Shares: 18.26M 
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BlackRock Institutional Trust Company 388,914 2.15 
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Connecticut’s Cloud Hosting Provider 
Quick Deployment 


Designed for high-speed deployment, you can 
build and begin using your cloud in just minutes. 


Scalability 


Scale with demand. Unlike traditional 










All the Features! 
None of the Problems! 


Our reliable, secure cloud hosting solution. 
Includes all the following features to help you 
get online quick and expand as you need to. 


shared hosting where resources are 
limited to a physical server. 


High Availability 


OnCloud is built for both performance 





and redundancy at its core, ensuring 
that your data is secure and performing at 
all times. 


Support 


The OnCloud server control panel allows you to 
control all of your services from one central, 
user-friendly location. 


oncloud.com 2 cloud 


Contact Us Today: 860-953-9283 « sales@oncloud.com 
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comprehensive data, 
insights and analytics. 


Learn more at aon.com/gny. 


Risk. Reinsurance. Human Resources. Empower Results® 
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he role of the chief financial officer has grown over the 
years as CFOs take more ownership in developing com- 
pany strategy. 

In many organizations, CFOs aren't just responsible for 
crunching numbers; they’re sitting side-by-side CEOs, chief operating 
officers, and other c-suite executives shaping Key deci- 
sions beyond finances. 

Take Glenn MaclInnes, for example. The CFO 
and executive vice president of Waterbury’s Webster 
Financial Corp. has spearheaded much of the bank’s 
expense-management strategy in recent years. He 
also helped oversee a major acquisition that signifi- 
cantly expanded the regional lender’s market share 
in the health savings account business. 

Then there’s Laurie Whelan, who serves as CFO 
of the Hospital for Special Care. She orchestrated 
the termination of the New Britain care provider's 
pension plan and helped oversee implementation of 
an electronic medical record system. 

Meantime, Rick Sorensen, CFO of Hartford-based Insurity, has 
played arole in guiding his company through eight mergers and acqui- 
sitions, including two in the last year. 

Michael Ciarcia, chief financial officer of Newington-based Costel- 
lo Industries, has played an integral in his company’s ability to win 
multi-million dollar construction projects. But he also serves as a 
coach to staff, helping build a highly motivated and committed team. 

In this week’s issue, we celebrate four Greater Hartford leaders 
with Hartford Business Journal’s 2015 CFO of the Year awards. They 
are drawn from Connecticut’s broad spectrum of industries and 
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Confidence and agility. 


The world gets more complex and the stakes get higher every day. Nowhere is that more 
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organizations, for-profit and nonprofits alike. 

We also pay tribute to a larger group of finalists. And collectively they 
were honored at our Sept. 10 luncheon celebration in Hartford. 

In this special section, we'll tell you a little more about the 
winners and their organizations. 

Together they have presented a compelling 
tapestry that captures the tough task being 
performed daily by these CFOs. 

In terms of methodology, the business com- 
munity was invited to submit nominees in four 
categories — nonprofit (full-time paid); private 
company (less than or equal to 100 employees); 
private company (greater than 100 employees); 
and public company. 

Our judges — Tom Wood, CFO of the Ameri- 
can School for the Deaf; Robin Barrett, vice pres- 
ident, CFO and human resource director of Data 
Management Inc. and Infinity Music Hall and Bis- 
tro; and Matthew O’Connor, dean and professor 
of finance at Quinnipiac University —- reviewed the nominations and 
came up with our four winners. 

Please join HBJ in congratulating our winners and all their accom- 
plishments. And remember, we'll be back with our CFO of the Year 
Awards again next year, so if you know of worthy candidates please 
nominate them, as they could be featured in next year’s issue. 


— Greg Bordonaro 
Editor 
Hartford Business Journal 
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By Karen Sackowitz 

Special to the Hartford Business Journal 

hen Glenn MacInnes joined Web- 
ster Financial Corp. in 2011, the 
company had just begun a net- 
work transformation aimed at 
cutting costs, overhauling branches and chan- 
neling more efforts toward digital services. 

Today, MacInnes, Webster’s executive vice 
president and CFO who spearheaded much 
of the bank’s expense management strategy, 
says the numbers speak for themselves as to 
the outcome of those ongoing efforts. 

Webster’s efficiency ratio, which measures 
expenses as a percentage of revenues, has 
fallen and remained below 60 percent over 
the last nine quarters, down from 65 percent. 

“His important contributions as CFO and 
as amember of the management during a peri- 
od of rapid change have helped propel Web- 
ster among the highest-performing regional 
banks in the nation,” said Webster Financial 
Chairman and CEO Jim Smith. “His oversight 
of Webster’s interest-rate risk profile has been 
skillful during a challenging period of histori- 
cally low rates.” 

One of the biggest challenges MacInnes said 
he and his team face is positioning the bank at 
atime when customer’s needs seem to be ever 
changing. 

“There is ashift in the way people bank with 
us,” says MacInnes. “Part of our profitability 





“We continue to 
manage expenses, 
all vn response to 
this market, and 
continue to reinvest 
wm businesses.” 


has come from allowing ourselves to operate 
more efficiently while responding to the way 
customers choose to bank — digitally, mobile, 
online — as well as when and where they bank.” 

To that end, Webster has been focusing 
efforts on several initiatives. One is shrink- 
ing the size of Webster banking centers. 

“Our Waterbury headquarters banking cen- 
ter was 11,000 square feet. We reduced it to 3,500 
square feet,” MacInnes said. “With that savings, 
we can invest half into online products as well 
as mobile.” 

While Webster’s smallest banking center is 
located at the Scarsdale, N.Y. train station and 
tops off at 500 square feet, most of the com- 
pany’s 165 banking centers in the northeast 
remain in the 3,500 to 5,000 square feet range. 
Though for many that represents a reduction in 
physical size, MacInnes says it doesn’t translate 
into aloss of jobs. 

“The universal banking model includes staff 
training so that bank personnel can advise on all 
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products. Staff members become less of a teller 
and more ofa full-service professional,” he says. 

Webster began implementing the universal 
banking model two years ago and MaclInnes says 
so far the results are overwhelmingly positive. 

“We have 3,000 employees in the company 
and for those in our banking centers, we're about 
halfway through the training to making them 
certified as universal bankers,” he says. “This 
program promotes profitability and presents an 
opportunity for employees to receive advanced 
training and increased engagement.” 

In addition, Webster launched a sales edu- 
cation program that emphasizes customized 
application of a variety of bank products to 
address customers’ needs. 

MaclInnes has contributed in other ways 
too. He spearheaded the effort to improve stra- 
tegic decision making through the in-house 
development of a product profitability system 
that has enhanced product development, mar- 
keting, and incentive pay. 
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In January, he executed the purchase of 
JPMorgan Chase’s health savings account 
(HSA) unit, which included more than 800,000 
accounts with over $1.4 billion in deposits and 
$185 million in investments under manage- 
ment. The deal pushed Webster Financial’s 
HSA Bank unit into the forefront of a growing 
health savings account market, with over $4.7 
billion in deposits and assets under manage- 
ment and a 16 percent market share. 

MacInnes says that the combined con- 
sumer, commercial and HSA efforts have 
put Webster in an advantageous position at 
a time when such success is no guarantee. 

“In an adverse rate environment, we have 
made a record net interest income of $163.5 
million. We continue to manage expenses, all 
in response to this market, and continue to 
reinvest in businesses,” he says. “The univer- 
sal banker model, together with our new sales 
incentive program, increased banking center 
sales productivity by 12 percent last year.” 





GLENN MACINNE'S 


THE BASICS 
Name of organization: Webster Bank 


Title: Executive Vice President and Chief 
Financial Officer 


Size of organization: 2,990 Webster 
bankers 


Education: Bachelor’s degree in business 
administration from Susquehanna 
University; MBA from Monmouth 
University 


Previous job(s): CFO of NewAlliance 
Bancshares in New Haven; a series of 
elo)aaTessytconre ao Mlaltcraarelt(e)arslm elessiit(eyatsireti 
Citigroup, including CFO of Citibank (West) 
moloMAe (cl CUNO MORO MONI er-la@\ OlataWAaa(sla (ers! 
and strategic planning for the International 
Retail Bank. 


ON THE 308 


Guiding business principle: To help 
create and facilitate an environment 
of accountability. When the work 
environment is designed for 
accountability, it will flourish. 


Best way to keep your competitive edge: 
| Keep my competitive edge as a result of 
surrounding myself with the best people. | 
believe that Jim Smith and my associates at 
Webster Bank make me better every day. 


Best business decision: Leveraging my 
prior business experience at a large 
TAVCcLaareleCe)arclm evs al @elabecmasie|(e)arclmerslalie 
level, something | wish | had done sooner. 


Worst business decision: When | was 
recruited by Citigroup, | hesitated as 
the role was for CFO of the operations 
(oT Co)U ORM ANTISHEcUColAINYMUNLOLUC AU MURTIS Cclsm Cele 
far back in the organization, but quickly 
realized this was the core of a banking 
organization. | needed this experience 
for my career to progress and to this 
day think of operations as the “unsung 
heroes” of every organization. 


Goal yet to be achieved: Helping Webster 
achieve its potential of being the top 
elsraCe)aanliae Mace ]elatelmey-lnl @etsm tiers tse lacre| 
O)Vmilarclalerelm eleva )atitclalecmme cennaenle 
key customer segments and customer 
satisfaction. 


Personal touch in your office: Photo of my 
wife, Jill, and my parents with the 2003 
New Jersey Devils Stanley Cup trophy 


PERSONAL SIDE 
City of residence: Orange 


Favorite way to relax: Exercise, fishing (on 
the Long Island Sound) and music 


Hobbies: My wife recently enrolled me in 
guitar lessons as she knew that | would 
enjoy the challenge and reward of a new 
hobby. 


Last vacation: Enjoying the warm air in 
N10) (sts mi PRO)AMUNTSMCLULIMO) MI (sy (10) 


The car you drive: Audi $5 


Favorite cause: Member of the board of 
directors of Wellmore Behavioral Health in 
Waterbury 


Second choice career: My original career 
desire was to be a veterinarian. 


www.HartfordBusiness.com 


&) twitter.com/grantthorntonus 
(5) linkd.in/grantthorntonus 


youtube.com/grantthorntonus 







Reason says: 
applaud the 
achievement. 


Instinct says: 
admire the effort. 





Behind every great achievement lies talent, dedication and inspiring 
perseverance. On behalf of the Grant Thornton professionals who live 
and work in the Greater Hartford Area, we are proud to salute all the 
2015 CFO of the Year Awards nominees. To see how we help unlock 
the potential for growth for businesses and organizations here at home 
and around the world, please contact: 





Joel Anik Dana Wilson Lawrence Griff 
Connecticut Partner-in-Charge Partner-in-Charge 
(S fa nt Th O l Nn TO Nn Managing Director Hartford Office Stamford Office 
joel.anik@us.gt.com dana.wilson@us.gt.com lawrence.griff@us.gt.com 
An instinct for Gg rowth www.grantthornton.com/hartford 


“Grant Thornton” refers to Grant Thornton LLP, the U.S. member firm of Grant Thornton International Ltd (GTIL). GTIL and the member firms are not a worldwide partnership. Services are delivered by the member firms. 
GTIL and its member firms are not agents of, and do not obligate, one another and are not liable for one another’s acts or omissions. Please see grantthornton.com for further details. 
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By Chris Dehnel 

Special to the Hartford Business Journal 

ichael Ciarcia, chief financial offi- 
cer of Newington-based Costello 
Industries, is more than anumber 
cruncher. 

According to his boss, Costello CEO John 
Costello, Ciarcia is integral to the company’s 
ability to win multi-million dollar projects, gives 
back to the community, and serves as a coach 
and mentor to staff. 

“Michael is an 
excellent manager of 
people. He is a spir- 
ited co-worker who 
leads by example,” 
said Costello, the 
company owner. “The 
world is full of finance 
guys who can crunch 
numbers, pay bills 
and collect money 
owed. But what is 
rare is to find some- 
one who excels in 
these tasks and can 
also build and main- 
tain a highly moti- 
vated, committed and 
professional team.” 

Costello said 
Ciarcia is perfect 
for ajob where there 
never seems to be a dull moment. Since the 
end of World War II, Costello Industries has 
been working with cities, towns, states and 
the federal government to repair and rebuild 
roads and bridges. 

The company bids on contracts up and 
down the East Coast, but Connecticut has 
been a hotbed. 

“We all know that we have a governor who 
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“Mike's work ts 
quality. You cant 
trust any Tom, Dick 
or Harry to work on 
qualifications with 
the DOT: It’s all about 
trust with Moke.” 


CEO, Costello Industries 


pave Costello’s road to success 


loves to spend money on transit,” Ciarcia said. 

Costello currently has a pair of significant 
state contracts bid through the state Depart- 
ment of Administrative Services, Ciarcia said. 

One is a two-year deal for the milling of 
all state roads that still has a year remaining. 
The second is acontract to repair and replace 
the joint sections on the bridges along state 
highways, Ciarcia said. 

Managing such contracts, which require 
requests for qualification (RFQ) packages to be 
sent to DAS and the 
state Department of 
Transportation, can 
be tricky business 
and those responsibil- 
ities rest squarely on 
Ciarcia’s shoulders. 

Bidding through 
RFQs requires preci- 
sion and timing to 
accurately estimate 
a project’s scope and 
price. The process 
also places a com- 
pany’s reputation on 
the line. 

“Mike handles it 
all very well,” Costel- 
lo said. “Mike’s work 
is quality. You can't 
trust any Tom, Dick 
or Harry to work on 
qualifications with 
the DOT. It’s all about trust with Mike.” 

Ciarcia, 41, joined Costello Industries in 
Jan. 2013. He has an accounting background 
and has held financial leadership positions 
in several industries for more than a decade. 

As Costello’s CFO, Ciarcia is responsible 
for the day-to-day financial operations of the 
firm. He works closely with the company’s 
business partners, corporate finance team 


John Costello, 


and field-level supervisors. 

One recent major contract Ciarica helped 
Costello Industries win was a subcontrac- 
tor role to Tilcon Connecticut in a project to 
resurface Route 2. 

“These are not easy contracts to bid on,” 
Ciarcia said. “Every state is different and 
everything has to be complete and accurate.” 

And it all comes together with a team 
approach. 

“Mike is like your favorite coach,” Costello 
said. “He is demanding but fair and right by 
your side when the workload gets heavy, 
teaching but never being overbearing. Mike 
can be a boss but also a friend who knows 
exactly where to draw the line when it comes 
to the business at hand.” 

Ciarcia’s work is so good that it allows 
Costello to forget about contract bidding and 
spend time on job sites, Costello said. 

“IT can trust Mike with the details of, say, 
a $25 million contract,” he said. “And trust is 
pretty high on the totem pole. As a business 
owner, trust like that is a huge factor because 
it then allows me to visit the sites. I can con- 
centrate on quality and safety because the 
site is where the money is made.” 

Ciarcia joked that he could be considered 
a glutton for punishment, but in his spare time 
he volunteers to help oversee the finances of 
Windsor Locks, where he was born and raised. 

He is currently in the fourth year of a six- 
year term on the town’s board of finance. 

“There is no pay, of course, but I want to 
be there,” he said. “It is an opportunity to lead 
the town and there is really not a lot of stress 
on the board.” 

Ciarcia said things can get pretty intense 
and volatile around municipal budget time, 
especially if voters reject the budget several 
times over several townwide votes. 

“But it is something I can do to help out the 
town,” he said. a 





MICHAEL CIARKCIA 


THE BASICS 


Name of organization: Costello 
Industries Inc. 


Title: Chief Financial Officer 





Size of organization: 75 employees 


Education: Bachelor’s degree in business 
administration (accounting focus) from 
BAVC UIMOLNTINcLESINY 





Previous job(s): i-Health Inc., Cantor Colburn 
LLP, Arthur Andersen LLP 


ON THE 308 


Guiding business principle: If you do not 
want to see it printed on the front page of 
the newspaper, don’t say it or do it. 


Best way to keep your competitive edge: 
Earn the trust and support of those you 
work with so you can focus on the business 
issues that are truly important and urgent. 


Best business decision: Embracing and 
continuing to develop trusted business 
advisor relationships with our bank, 
commercial lines insurance carrier, 
surety bonding company, business 
insurance broker and tax accountant. 
While we are a private company, we 
operate in public space with the federal 
government, various state Departments 
OM Leclatsiarelercti(e)amelarem (eer mane ale) ereliitlerse 
The close business relationships that have 
been fostered over many years make it 
easier for me to do my job. 


Worst business decision: | regret not 
forcing myself to spend more time in the 
field educating myself about what our 65 
unionized employees do on a daily basis to 
make our roads and bridges safer for the 
traveling public. 


Biggest missed opportunity: In addition to 
working full-time as the CFO for Costello 
Industries, | own a real estate investment and 
property management company that | started 
in part as a result of the recession that hit in 
2007. Real estate prices were driven down 
and there were some fabulous bargains to 
be had. However, a lack of experience and 
access to capital at that time meant some 
great deals slipped through the cracks. 


Goal yet to be achieved: Reaching financial 
independence 


Personal touch in your office: Picture of my 
wife, Carrie, and my daughter, Ally 


PERKSONAL SIDE 


City of residence: Windsor Locks 


Favorite way to relax: Family bike rides 
along various bike trails in north central 
Connecticut. 


Hobbies: Local politics, running 


Last vacation: Family trip to Washington 
D.C. in April 2015 


Favorite movie: “Wall Street” 
The car you drive: Porsche Boxster 


Currently reading: “The Reagan Diaries” by 
Ronald Reagan, edited by Douglas Brinkley 


Favorite cause: Anything to make Windsor 
Locks a better place to live and raise a family 


Second choice career: Real estate broker 


www.HartfordBusiness.com 






COUNT US IN: 






PEOPLE OVER PROFITS. 
IT’S MORE REWARDING 
THAT WAY. 


Harvard Pilgrim’s wide-ranging health benefits and services have always had one thing 

in common: you. Your unique benefits. Your version of healthy. As a not-for-profit health plan, 
we're not looking for higher profits; we’re looking to provide access to higher-value and 
higher-quality health care across Connecticut and beyond. After more than 45 years serving 
New England, you can count on us to make your well-being our top priority. 






To learn more, call your broker or visit harvardpilgrim.org/Connecticut 


Harvard Pilgrim 
HealthCare 


Harvard Pilgrim Health Care includes Harvard Pilgrim Health Care, Harvard Pilgrim Health Care of Connecticut, and HPHC Insurance Company. 
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By Chris Dehnel 

Special to the Hartford Business Journal 
eing a chief financial officer may not 
be the most exciting job at times, 
but it’s the career Rick Sorensen 
wanted at a young age. 

“It was my sophomore year [in high 
school]. I took an accounting class and the 
rest was history,” said Sorensen, who is the 
financial chief at Hartford’s Insurity, a com- 
pany that specializes in making and selling 
software and services for property and casu- 
alty insurers. “Being a CFO is something I 
have always wanted to do.” 

That passion for 
the job hasn't relent- 


h merger wave 


Genstar Capital, acquired Insurity in 2011. 

“That is when the company went private,” 
he said. “We essentially had to re-tool, almost 
like a startup.” 

After that deal, every facet of the company 
had to be re-invented from payroll to market- 
ing to the day-to-day operations. 

“We really were like anew company,” he said. 

Then in late 2014, Boston private equity firm 
TA Associates invested in Insurity. Sorensen 
managed the financial modeling to support the 
investment. 

Over the years he’s also created new finan- 
cial reporting mechanisms and metrics to reflect 
investments and growth with new acquisitions 

and capital. He’s also 
implemented a new 


cimrornsen he “Tt was my sophomore wisn 
a eudne maniy yer [in Righ SCROOU. 8 
‘omanmet™= Itookanaccounting wt, 
ete con Class and the vest — len nt 
i . ‘4 99 i 2 
“nee gre was history, nae 


Carlson, Insurity’s 

marketing creative 

designer. “He is a role model with boundless 
energy, passion and commitment.” 

Sorensen has been with Insurity since 1996 
and has helped guide the company through 
many changes. 

The Insurity name was adopted in 2001 
after the company’s parent, Choicepoint, 
acquired Insurity Solutions. Seven years later 
LexisNexus acquired Choicepoint. 

That deal was relatively easy to adapt to, 
Sorensen said, because it involved two public 
companies merging. Things were more com- 
plicated, however, when a private equity firm, 
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ty funding,” Carlson 
said. “He leads the 
focus on the revenue, profit and cash driv- 
ers. He is a master at synergies, cost-savings 
and accelerating revenue measurements in a 
merger and acquisition environment.” 
Sorenen is modest about his role, argu- 
ing that the CFO is sometimes considered a 
second-class citizen. 
“The CFO does not make anything and 
does not generate revenue,” he said. 
Sorensen said creating the new corporate 
makeup allowed private investors to infuse 
capital to bolster the company’s products. 
Insurity sells software, systems and other 








technical support that aims to help insurance 
carriers run better, smarter operations that 
ultimately gives them a competitive edge in 
selling policies that offer the best value. 

“This is where we come in,” Sorensen said. 
“We have to have acustom system — develop 
it to the needs of the customer. Then we need 
to make it faster and quicker than anything 
the underwriters can do themselves.” 

And it is an ever-evolving market. 

“Everything has snowballed in this fea- 
ture-rich tech market,” he said. “But we also 
have to allow our systems to comply with the 
underlying reality of the constantly changing 
regulatory environment.” 

Insurity’s client list includes about 150 
major insurers like Travelers, Geico, Allstate 
and Zurich. Sorensen said the company is pro- 
jecting $136 million in sales this year. 

At 48, Sorensen said he is at that age where 
his daughter, Madeleine, is beginning to play 
youth sports. 

He laughed that the CFO in him could not 
resist taking the helm and he turned to coach- 
ing, joined by his wife, Laura. 

Sorensen is also involved in a bunch of activ- 
ities at the Simsbury United Methodist Church. 

“We are all part of the tight-knit family,” he 
said. He and Lauraalso have sons, Stephen, a 
senior in high school and Nicholas, a junior. 

Back at the office, he mentors college 
interns and sits on the Insurity culture coun- 
cil steering committee, which organizes a 
variety of programs and events throughout 
the year for employees. 

He also participates in an Insurity golf 
league, an endeavor he says is better suited 
to corporate fellowship than making birdies. 

“Rick is passionate about everything he 
does,” Carlson says. 

And ina way, that high school accounting 
student has now become the teacher. a 





KICK SORENSEN 


THE BASICS 
Name of Organization: Insurity 
Title: CFO 


Size of Organization: 2015 projected — 
$135 million in sales 


Education: Bachelor’s degree in accounting 
from Bryant College 


Previous Job(s): Started at PRC (predecessor 
to Insurity) in 1996 as assistant controller 
when we were owned by Equifax; Equifax 
spun off its Insurance Services Division and 
formed ChoicePoint where | held a variety 
of financial roles. ChoicePoint was a NYSE 
company until it sold to LexisNexis/Reed 
Elsevier in 2008. | became CFO of Insurity 
in 2011 when we were sold to private 
equity firm Genstar Capital. 


ON THE 308 


Guiding Business Principle: Stay organized, 
be confident and always appreciative. 


Best way to keep your competitive edge: 
STUAOLUNOMTOULEo IMI IUAMO|forslm el=10)@)edrslaLOM Ole) 
ready for change because it always comes. 


Best business decision: Introducing the 
balanced scorecard management approach 
at Insurity has helped us significantly 
Tan) Dee) Veme)aerelalycclile)arcim elem ce)anitclaleon e)\) 
identifying and measuring what matters. 





Worst business decision: Allowing for 
perpetual license sales in the early days of 
the company. 


Biggest missed opportunity: | like to think 
that | have seized the biggest opportunities 
that | have faced. 


Goal yet to be achieved: To become my own 
Losiswrel TOM Ae\V cM MIN OLUTAM CLUS} aLexsts 


Personal touch in your office: Give people 
the space and tools they need to succeed 
and always be appreciative. 


PERSONAL SIDE 
City of residence: Simsbury 


Favorite way to relax: Spending time with 
my family and friends 


Lat) 0) 0) (:Xssabe) 010) ESHm LUI C0 (00) Rm OTUs) (CMM NDTO)U[» 
and reading enthusiast. Have enjoyed 
cooking with Laura, my wife, more in 
recent years. In pursuit of mastering the 
perfect steak! 


Last vacation: Ocean Park, Maine family 
vacation in July — indisputably my favorite 
week of the year 


Favorite movie: “Saving Private Ryan,” 
“The Godfather,” and the original 
“Star Wars” trilogy. 


The car you drive: 2013 Jeep Wrangler 


Currently reading: “Radiant Angel” by 
Nelson DeMille 


Favorite cause: Supporting our church and 
youth sports 


Second career choice: None. | took an 
accounting class my sophomore year in 
alto] alesteiaTole) ie Tale Mdatom cess] msm alisiCe) ale 
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his year the Hartford Business Journal will NEW SPONSORSHIP OPPORTUNITIES. 


unveil the 2015 / 2016 Book of Lists on This year’s industry focus sections will contain 
December 28. Rethought from top to bottom Not just lists, but commentary and economic 
with new context to make this sought after data along with infographics that deliver 
publication more useful than ever. perspective on the market and our region. 
Categories include: 


NEW LISTS. - Banking and Finance 
Our editors have added new relevant lists! - Education 
Adjacencies are available and will sell out fast! - The Economy 

- Health Care 
NEW HIGH-IMPACT CONTENT. - Leisure and Hospitality 
Packaged with market data and infographics, — - Professional Services 
this added value will call readers back again - Real Estate and Construction 
and again throughout the year for information - Energy and Technology 
they can’t find elsewhere. - Nonprofits 
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Seen and referenced throughout 
the year by over 50,000 decision 
makers! Don’t miss out! 








November 30, 2015 


Please contact your account representative 
or Christian J. Renstrom, Advertising Director 


Gain market exposure and elevate your brand. at 860-236-9998 ext. 126 or email 
Category sponsorships and list adjacencies sell out 
fast, so contact us today! 
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By Chris Dehnel 

Special to the Hartford Business Journal 
aurie Whelan admits the word “ter- 
mination” is not usually associated 
with something positive. 

But at the Hospital for Special Care 
in New Britain, the term relates to a milestone 
not only for the institution, but for Whelan as 
the chief financial officer. 

Last September, the not-for-profit reha- 
bilitation, long-term acute and chronic care 
hospital terminated its defined-benefit pen- 
sion plan, paid off the pension fund’s remain- 
ing balance, and distributed the assets to its 
employees, who were then able to endow 
their own retirements with an annuity. 

The move took about $20 million off 
the hospital’s ledgers, Whelan said, allow- 
ing significant cost-savings now and in the 
future. It’s an important move for a hospital, 
which, like the rest of the industry, faces 
declining government reimbursements put- 
ting pressure on the bottom line. 

“Tt’s ahuge thing because you hear these sto- 
ries about how companies’ pension accounts 
are underfunded,” Whelan said. “Well, we were 
able to take care of our bottom line and those 
who work at the hospital at the same time.” 

Whelan continued, “So take that $20 mil- 
lion in the pension account. We took this fully- 
funded pension fund, took it off the hospital's 
books and prioritized every employee with a 
purchased annuity. The employees got what 
they were due and there is no longer this huge 


“Every industry has 
ts requirements 
one way or another, 
but hospitals are 
highly regulated.” 


liability on the books.” 

Whalen said the task was arduous because 
the hospital had about 600 current and former 
workers on the pension plan. The transition 
was completed nearly a year ago. 

“Tt is not an easy thing to understand right 
away, Whelan said. “So we did a lot of hand- 
holding to walk employees through the process.” 

The hospital invited in every plan mem- 
ber, employees both past and present, and 
walked them through the transition step-by- 
step, she said. 

Overseeing the finances of a hospital, 
never mind a not-for-profit institution, is 
complicated enough, said Whelan, who also 
oversees information technology and health 
information management. 

“Every industry has its requirements 
one way or another, but hospitals are highly 
regulated,” Whelan said. “There are federal 
and state regulations that we have to be in 
compliance with and that is aside from all 
the HIPAA [confidentiality] regulations and 
sensitive employee and patient information.” 
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Whelan leads Hospital for 
Special Care’s pension conversion 
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Whalen said as a not-for-profit hospital, she 
has to constantly monitor debt capacity and 
what rolls onto the balance sheets. She also has 
to balance constantly changing rules that have 
come from federal healthcare reform as well 
as fluctuating Medicaid reimbursement rates, 
which make a CFO's job more challenging. 

“We have a brand new set of rules that we 
are constantly monitoring,” she said. 

Whalen has led numerous other system- 
wide initiatives over the past year including 
the implementation of an electronic medical 
record system. 

But it’s not all about balancing the books 
for the 48-year-old Whelan. There is a small 
matter of balancing both her feet on snow at 
her beloved Okemo Mountain Resort in Ver- 
mont, where she goes in her spare time. 

She has a home near the mountain and 
can be found on favorite trails like Blind 
Faith and Stump Jumper just about every 
weekend during the winter snow season. 

“T love it up there,” she said. “Heading 
to Okemo is my relaxation. Vermont is my 






happy place.” 
Her son, Patrick, has been her ski buddy for 
years, but he’s attending Keene State College this 
fall. He will be a goalkeeper on the soccer team. 
Whelan has been the senior vice president 
and CFO at the Hospital for Special Care 
since 2003 after coming from Eastern Con- 
necticut Health Network, where she was the 
vice president of finance and controller. She 
also relishes the combination of research, 
service and charity in her current position. 
One notable accomplishment in the 
charitable side is the establishment of a set 
of sports programs including creation of a 
nine-horse equestrian center in Middletown 
to supplement patients’ rehabilitation. 
Whelan said the hospital has also been able to 
pay down “considerable” debt during her tenure. 
Whelan is also involved in a city of New 
Britain program that teaches students about 
finance at the college level. 
“Tlove the program. I love my job,” Whelan 
said. “I love the contributions I am able to 
make.” a 





LAURIE A. WHELAN 


THE BASICS 


Name of organization: Hospital for 
Special Care 


Title: Senior Vice President Finance, CFO 
Size of organization: $94 million in revenue 


Education: Bachelor’s degree in accounting 
from Central Connecticut State University 





Previous job(s): Vice President Finance, 
Eastern CT Health Network (ECHN); 
Finance Manager, Visiting Nurse and Home 
OFT Me) Cela res alexs](cyear< 10101100) mn (0) mm Ox010) 0l<] power 
Lybrand LLC 


ON THE 308 


Guiding business principle: Communication 
Sergi t(ers| 


Best way to keep your competitive 
edge: Stay connected with Industry and 
associations. 


Best business decision: Terminating the 
hospital’s defined benefit pension plan 


Personal touch in your office: Pictures of 
my son 


FERSONAL SIDE 
City of residence: Windsor 


Favorite way to relax: Cooking and heading 
to the mountains in Vermont 


Hobbies: Skiing 


ET MIE [er Lit) i eeOUiUaWANia(erclamstsliclamelale 
swimming in Devils Pool overlooking 
Victoria Falls, Zambia 


Favorite movie: James Bond movies 
The car you drive: Audi convertible 


Currently reading: Enjoy reading cooking 
magazines including Bon Appetite and 
Food & Wine 


Second choice career: Fashion industry, 
buyer for a clothing store 
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Taking 
social Responsibility 
lo Heart 


lease join the Hartford Business Journal at our second 

annual Business Gives Back Forum which will provide 
important information on the many ways that businesses of 
all sizes can become more involved in their communities. 


OCTOBER 22nd, 2015 


Time: 7:30 a.m. —- 11:30 a.m. 
Location: The Mark Twain House, Hartford, CT 


Keynote Speaker: Floyd Green, 

Corporate Vice President 
of Community Relations 
& Urban Marketing, 


Aetna 


Ticket Price: $45.00/person 





Register today and 
choose your workshops! 


* Supporting the community through a company 
donor-advised fund 


*The Good Business of Cause Work 
ROI of Community Engagement 


-Impact Investing: What it’s all about and how it's 
making a difference 


*Community Challenges/Community Solutions 


*Focusing corporate giving to align with business goals 


To see workshop descriptions and speakers or to register 
for the event, visit HartfordBusiness.com/OurEvents or 
contact Amy Orsini at aorsini@Hartfordbusiness.com 
or 860-236-9998 ext. 134 
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Presenting Sponsors: [Ujeicse (= 
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United Way of Central 
and Northeastern Connectixut 


Event Sponsors: , CO-COMMUNICATIONS Seine 
MARKETING & PUBLIC RELATIONS 


5 Harvard Pilgrim 
HealthCare 


Hartford Foundation 


FOR PUBLIC GIVING 








Event Partners: @ Wp Per fect 


The Mark Twain PROMOTION 
House & Museum 
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GUIDE! 


Business Gives Back 









Your nonprofit 
organization 

seen by 31,000+ 
business readers. 


Hartford Business Journal 

is pleased to bring you 

the 2015 edition of the 
Giving Guide: Business 
Gives Back. 


This informative guide 
highlights nonprofit 
organizations — 
including the Arts & 
Humanities, Health 
& Human Services, 
Foundations and 
Fundraising — that 
have a presence in the 61-Town Central 
Connecticut (Greater Hartford) region that 
are making a difference in Our community. 
Nonprofits play a huge role in the region 
and this guide will showcase their missions, 
progress, governance and many initiatives. 
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GIVING GUIDE 201¢ 


Harvard Pilgrim Health 
Care Foundation 


ylum Street, Hartford, CT 06103 | 860-757-6935 Harvard Pilgrim : 
HealthCare Foundation 






OUR MISSION: 


Massa 





GEOGRAPHIC 


Massachusetts and New Hampshire. 


income 


* Expand 


k to your Broker, call 8 
/CountUsin 


For m 

visit 

Oo Harvard Pilgrim farvard Pilgrim Health Care Foundation showed whole-hearted commitment 

HealthCare to the children of Hartford when they joined us for a day of service at Dr. 

Martin Luther King Jr. Elementary School. Besides planting a community garden to 
grow fresh vegetables for the school food pantry, painting nutrition-themed murals, 
and conducting a health and nutrition workshop for students — the volunteers were 
enthusiastic and energetic and served as great role models, and really let the kids 
know how much they care. They also made a generous financial gift to the school 
resource center, ensuring that their commitment will have a lasting impact. 






- Wanda Guzman, Volunteer Coordinator, 
Hands On Hartford, Hartford, Connecticut 
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CFO of the Year 


2015 CFO of the Year Finalists 


Name Title Company Web site Category 
Edgar Bernier (o]00) @F- | dalo) [Com @lar-lani(=ss aay OM /AWAY AN erer=\e) ae) ae) Non-Profit (Full-Time Paid) 


Karlos Boghosian Owner/ (OF-Te)i Ke) Oval ice) e)e- (orl (om@x-)ayia)s aad OSA TAWA Aexereial-lancelcomere)an Private Company - Less than or equal to 100 employees 
CFO 


ate) ol-vam lel -y 2: CFO HARC Inc. http://www.harc-ct.org Non-Profit (Full-Time Paid) 

"i [fed a F- (=) im Cl t- | ced t- Mm @] wl @) (@Foy=)x=)| (om [are [Uta (=sem laren http://www.costelloindustries.com Private Company - Less than or equal to 100 employees 
Me) alamerceredal lal) CFO |DF- Wile kxe) is) ol=ve7t- 11 5Yan meyere ls lal at OMAN AWAY Ae [= \Vale [xe] als) el-1eq(elelet-were) at MN ad d\VF-1k-m @xo)gn) ey-la\V Mem 1c-1-1K-) aud at-la Mm OLOM-1an]e)(e)V(21-s-) 

Mark Daley (Oe) WW Felnlatl im lalatedVcclarelamr-lale mm (-reaveqiiave mavel ale) aia’, alan eM /AYTAWAY ea tanlig- Me) eeys Non-Profit (Full-Time Paid) 

iT ate F- WP) -yex-) ole) (eum @? 1 @) South Central Connecticut Regional Water Authority — http://www.rwater.com Non-Profit (Full-Time Paid) 

Marshall Gaines CFO InterCommunity aay oo /AYAWAYAlalc=)cexe)anlanlelaliavcer me) ge Non-Profit (Full-Time Paid) 

Mev ave Val a Cote le t= O00) Chrysalis Center, Inc. http://www.ChrysalisCenterCT.org Non-Profit (Full-Time Paid) 


Patti Jackson 7) 0) / The Bushnell Center for the Performing Arts http://bushnell.org/ Non-Profit (Full-Time Paid) 
VP of Finance 


George Lauri 0758) State Line Oil, Inc. aad OSH VAN AWAWASi tc ike) larcve)| Malci iA Private Company - Less than or equal to 100 employees 


Life is full of compromises. Real Accou n tants 
Your business shouldn't be. Real Solutions 


To attract and retain the best employees, you have 
to set yourself apart. When you partner with Oasis 
Outsourcing, you are immediately able to offer your 
employees benefits programs on par with those 
commonly found at Fortune 500 companies. 





As a Professional Employer Organization (PEO) offering 
integrated, cost-effective solutions for your business, 


Oasis Outsourcing brings remarkable value to you and : 9 : 
een It’s An Art 


To learn more, contact us today at 866-709-9401 eal accountants are innova- _— Real solutions are in the hands of our 


or visit us online at www.OasisAdva ntage.com. tive advisors who continu- collaborative advisors, who are ready 
ously practice their craft. to mold and shape a lasting business 
a 2%, Our team is not ordinary. relationship. Like artists who never put 
‘% Our skilled advisors have down their brush, we are advisors for 
== “ etched their place in the life. 


e>\ region as leading providers of services to 
7 physicians, specialists, dentists and related Our dedicated team is passionate about 


entities -- built upon knowlege, trust and your success. Let our knowledge be 
integrity. your next masterpiece. 


Tis Healthcare practitioners gain our indepen- 
) dent perspective on assurance, compliance, 
RrauEMOns , tax and advisory services. We go beyond 
4 , simple interpretations and render you 


> OAS S | | meaningful insight to your business needs. 


OUTSOURCING / 


: W HITTLESEY ®&® HADLEY, FU. | 
| Ses ee ee Pas End Fe Ae Rea eed eee ee — 280 Trumbull Street - Hartford, Connecticut 06103 - www.whcpa.com 
_ HR SERVICES | EMPLOYEE BENEFITS | PAYROLL ADMIN | RISK MANAGEMENT _—<$<—————— 


32 HartFoRD BUSINESS JOURNAL ® September 14, 2015 www.HartfordBusiness.com 














CFO of the Year 


2015 CFO of the Year Finalists (cont’d.) 


Name Title Company Web site Category 
Glenn Maclinnes SAV] a @] 1) Webster Bank aad OM SAAN AWA =) ek=1\c) a ef-lalqexe) an 40] 0) |(om Oo) an] ey- lan’, 


John Meehan (Ofeyahice)i(=19/ A&A Office Systems, Inc. lavas of SAAN UAV 'ar= t= Ce)nitex-ve)alliat=mereyanl Private Company - Less than or equal to 100 employees 
6] 0) 


Walter Megenis (oj 0) BHHS New England Properties http://www.bhhsneproperties.com Private Company - Greater than 100 employees 
ate) ol=Va my (=) ger-lele) CFO Mental Health Connecticut alas OM SAN AYA Aaalalere)alame)aeys Non-Profit (Full-Time Paid) 
Vin Pescosolido (075) S&S Worldwide ala OSA AWAWASS\ AN Aerel in Private Company - Greater than 100 employees 
Rick Sorensen 0] 0) Insurity alae /Alatielaiavaere) anys Private Company - Greater than 100 employees 
ate) ol-Vammicelt-laley ic) | VP/CFO OFoyanlanlelalia’mmelelarer-lile)pme) me ie-r-1k:1 am (-\Wan=lale-|/0 Mm alas OM serie lal eme)ae) Non-Profit (Full-Time Paid) 
Sudhakar Vamathevan CFO Community Renewal Team, Inc. aad OM SAAN ANC] a Kelme) ae) Non-Profit (Full-Time Paid) 


Laurie A. Whelan SVP/CFO 'm (ox=) 0) | r= | ike) aes) el-Le7t- 1 Or- 14 alas M/A nlicreme) cers Non-Profit (Full-Time Paid) 


Ronald Wuennemann’_ VP/CFO Supreme Industries, Inc. http://supremeindustries.com Private Company - Greater than 100 employees 


aitetat-lee mm (Ulaty (6) 16) m= \e-Va740) (ta 100] ele) acme) mh (=\)'an tale |t- tale! layaneM/(er-\|(-lat-tKe)al-mere) an Private Company - Greater than 100 employees 


Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


= 


—— | 


IT’ S G AM - Ti NVI F Serene are Road, Senile or | 5008 1000 sq ft 
WILL YOU BE READY WHEN IT COUNTS? 3 ia , |i 


When it’s time to bring your dreams to life, make sure you've got 
the right team on your side. At MassMutual, our seasoned financial 
pros are ready to help you build a winning financial strategy — today, : . 
tomorrow, and all season long. eae is, Sip Sane ce ea 


ay A u 
TERT ee ea 
hee aE OP 


227-235 Federal Road, Brookfield, CT 


Ready to take the next step? Contact a MassMutual financial 
2002 | 33,000 sq ft 2014 | 25,000 sq ft 


professional today. 


Peter Novak 


CHARTER OAK Sooeta gent Contact us at 1-855-BUILD-86 or visit us on the web. 


Charter Oak Insurance and 


Insurance and Financial Services Co. Financial Services Co. 
Winans. wba Dan hae aces EL eov 76 Batterson Park Road 
A member of the MassMutual Financial Group Farmington, CT 06032 


860-674-1800 
pnovak@financialguide.com 
www.charteroakfinancial.com 


LIFE INSURANCE + RETIREMENT/401(K) PLAN SERVICES ENGINEERS ¢ DESIGNERS e CONTRACTORS 
DISABILITY INCOME INSURANCE + LONG TERM CARE INSURANCE + ANNUITIES www.borghesibuilding.com 


MassMutual Financial Group refers to Massachusetts Mutual Life Insurance Co. (MassMutual), its affiliated companies and ©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
sales representatives. Insurance products are issued by MassMutual, Springfield, MA 01111, and its subsidiaries, C.M. Life BlueScope Buildings North America, Inc. 
Insurance Company and MML Bay State Life Insurance Company, Enfield, CT 06082. CRN201704-172461 . . 

sell — 2155 East Main Street ¢ Torrington, Connecticut 06790 


We'll help you get there. 
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CFO 


JUDGES 


Tom Wood is the chief financial officer 
of the American School for the Deaf in West 
Hartford. He oversees the school’s business 
office, facilities, transportation program, 
information technology services, food ser- 
vices and various capital budget programs. 

Before coming to 
the American School 
for the Deaf, Wood 
was the executive 
vice president/chief 
financial officer/ 
treasurer of MECH 
Financial Inc./ 
Mechanics Savings 
Bank in Hartford. 
Wood earned his 
BBA and MBA in 
financial manage- 
ment from St. Mary’s University and did post- 
graduate work in accounting at the Univer- 
sity of Houston. He is also a certified public 
accountant and a member of the American 
Institute of Certified Public Accountants and 
the Connecticut CPAs. He also completed the 
executive development program for the Sav- 
ings and Community Bankers of America at 
Fairfield University. He is also the treasurer 
of the West Hartford Rotary. 








Robin Barrett is vice president, CFO 
and human resource director of Farming- 
ton-based Data Management Inc. (DMI) and 
Infinity Music Hall and Bistro venues in Nor- 
folk and Hartford. 

Prior to DMI and Infinity, Barrett worked 
at local accounting 
firms and at a home 
heating oil company 
in the Farmington 
Valley, starting her 
professional career 
at Price Waterhouse 
in Houston, Texas. 

In 2014, Barrett 
was named one of 
Hartford Business 
Journal's CFOs of 
the Year. She is also 
involved in Hartford’s Camp Courant, serv- 
ing as atrustee and finance committee mem- 
ber. Previously she was also a member of the 
Farmington Town Council. 

Barrett lives with her husband Dave Bar- 
rett in Unionville and has two grown sons. 


LEAN Manufacturers are 
focusing on culture change 


Susan Powers 


Partner & Certified Trainer - Sandler Training/PEAK 


The smartest path to success often involves sweeping 
change. In manufacturing, embracing the LEAN 
approach eliminates waste, creates opportunity, and 
maximizes resources. 


But while striving for efficiency and increased capacity, best in class 


manufacturing organizations are payi 
element at play. Before you begin to go 


your staff. 


ae attention to the human 


AN, prepare, train, and nurture 


Change is hard. Key employees will be tasked with additional 
responsibilities. Do you have the right training system in place to ensure your 
most valuable talent will continue to succeed: 


With your newfound capacity, your sales force will want to be in overdrive 


sell 


er newly LEAN pipeline. Does your sales staff have the skills to 
arder and maximize the opportunity LEAN creates? 


LEAN means best employees rise to leadership positions. You will want 

to have buy-in from these new leaders. Try not to underestimate the 
disruptive element of change. Is your leadership development process 
powerful enough to overcome culture shock? 


At Sandler Training / PEAK, we've guided many companies through 
significant transitions and were honored in July to be named a top 20 sales 
company nationwide by Selling Power magazine, which cites our “excellent 
awareness of the skills and tools required to succeed and remain competitive 


in today’s selling environment.” 


We understand LEAN and its significant challenges 


ey 
Sandler 
Training 
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and opportunities. Getting oa to implement? Will 
your workforce embrace radica 


change and thrive? 


Your success just might depend on the answer! 


For more information about Sandler Training/PEAK contact: 
Susan Powers, Partner & Certified Trainer - 
Susan.Powers@sandler.com or call (203) 264-1197. 

« 2 Bridgewater Road, Suite 105 Farmington, CT 06032 





































Matthew O’Connor is dean and professor 
of Finance at Quinnipiac University. He has 
been at Quinnipiac since 1999 when he was 
appointed assistant professor of finance. From 
2005 to 2008, he served as chair of the finance 
department. In 2008 he was appointed interim 
dean of the School of 
Business and in 2009 
he was appointed 
dean. His teaching 
includes undergradu- 
ate and graduate 
courses in corporate 
finance, financial 
modeling, invest- 
ments and portfolio 
management. In 2005, 
O’Connor was hon- 
ored with a Quinni- 
piac University Excellence in Teaching Award. 

O’Connor serves on the board of directors 
of United Methodist Homes, ReSET Social 
Enterprise Trust, and the Greater New Haven 
Chamber of Commerce. He is a corporator 
for Ion Bank. 
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Technology Services 

e Network Systems and Support 

e Network Security & Encryption 

e Outsourced IT Department 

e Cloud & Hybrid Back-up Systems 
e Business Continuity Systems 


e Outsourced CIO & CISO Services 


Consulting Services 

e Non-profit Accounting Solutions 
e Fundraising Solutions 

e Software Selection 

e Outsourced CFO Services 

e Network Security Audits 

e SSAE 16 / SOC 1, SOC 2 Audits 
e HIPAA Security Compliance 

e |T Policies and Procedures 

e Business Continuity Planning 





O::... 


Group, LLC 


When Your 
Business 
Relies on 

Technology, 
You Can Rely 


on Us. 


ASK US ABOUT MICROSOFT OFFICE 365! 


280 Trumbull St., 24th FL 


Hartford, CT 
860.524.4400 
www.TheTechnologyGroup.com 





Wilenekxeyit Partner 


Midmarket Solution Provider 

Small and Midmarket Cloud Solutions 
Devices and Deployment 
Datacenter 

Hosting 


AUTHORIZED PARTNER 
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FREE Admission FREE Screenings 
FREE Flu Shots Blood Pressure, Glucose, 


Cholesterol, Skin 
& More! 







NEW LOCATION: 
XL CENTER! 


S¢NBC 


CONNECTICUT 


OCTOBER 17&18 


1OAM-5PM 
XL Center, Hartford, CT 





















FAMILY FUN 


Inaugural H&W Family 5K! Ticket To Every 
VIP Meet & Greets, ae 
Face Painting and More! Attendee! 


Visit nbcconnecticut.com and search “Health” for more information. Call 860-313-4257 if you would like to be a vendor. 
"500 flu shots available per day. “Hartford Wolf Pack tickets available while supplies last. 
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EDITORIAL 


Hartford mayor’s to-do list 


his week’s primary will likely determine Hartford’s next mayor, but before the bal- 

lots are cast we've already established a to-do list for the Capital City’s next CEO. 

Hartford Business Journal has traditionally not endorsed candidates and we're 

sticking to our knitting once again this year. However, we understand the significance 

this year’s mayoral race will have on Hartford’s future, so we want to implore the next 
mayor to focus on the following issues: 

Crime — Budget, taxes and economic development are typically the business com- 
munity’s top three priorities, but without civil peace they’re irrelevant. Business can’t 
flourish if employees and customers don't feel safe visiting the city. The wave of violence 
that has erupted this summer — 25 homicides reported through Sept. 10, the most of 
any New England city — must be quelled. We need new thinking around our policing 
strategy and, more importantly, greater job opportunities for city residents so more of 
Hartford’s impoverished population can become productive citizens. 

Budget/Economic Development — City finances remain a big problem, and Hart- 
ford is likely to face more budget deficits in the years ahead. And with fewer options 
available to raise new money — the city has already been selling off assets in recent 
years to raise one-time revenues — the only alternative will be to make massive spend- 
ing cuts — something unlikely in a democratic city — or raise the state’s already highest 
municipal property tax rate. What Hartford needs is a grand plan to grow its tax base, 
not just downtown but in the surrounding neighborhoods as well. 

Taxes — Hartford’s 74.29 mill rate for commercial property owners is by far the highest 
property tax rate in the state. If the city doesn’t slowly reduce that rate it will continue to 
hold back Hartford’s progress. Hartford is the only Connecticut municipality that assesses 
commercial property owners a higher tax 
rate than residential owners. With a mill 
rate over 70 there is little incentive to invest >A strategy that boosts 
in Hartford without some sort of govern- graduation and college 
ment subsidy or tax break. We urge the next 
mayor to seriously consider recommenda- enrollment rates won't only 
tions made last year by a city taskforce, 7 . 
which proposed gradually boosting the reduce crime and Improve 
residential assessment ratio over 20-plus 


quality of life; it will 


years so homeowners and businesses pay 


amore equal share of taxes. provide a boost to the 
Transportation — Although city gov- ; 

ernment has limited control over major economy aS companies 

transportation projects like CTfastrak and fin d amore expansive 


high-speed rail, the mayor must offer up a 
vision for developing a 21st century trans- talent base to recruit from. 
portation system in the city. Most impor- 

tantly, the mayor must represent the city’s 

businesses and residents in the ongoing debate about what to do with the aging I-84 viaduct. 
State Department of Transportation officials are considering various ways to replace the 
highway system, which will have major ramifications on people’s ability to get in and out 
of the city for decades to come. The mayor must staunchly support and lobby for the plan 
that will do the least short-term harm and most long-term good for Hartford residents and 
businesses. 

Education — The education gap that persists between city and suburban students 
isn’t just a moral issue — it’s an economic one. Connecticut’s population is aging and 
the state already has a hard enough time attracting young talent. We can’t afford to have 
scores of inner-city students receiving lax education that leaves them unprepared for 
the workforce. A strategy that boosts graduation and college enrollment rates won't 
only reduce crime and improve quality of life; it will provide a boost to the economy as 
companies find a more expansive talent base to recruit from. | 


Has CTfastrak been a 
worthy investment? 


Last week’s poll results: 
Can Greater Hartford financially sup- 


port two minor league baseball teams? 
30% Yes 
70% No 


To vote, go online to HartfordBusiness.com. 
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Health literacy 
and why it matters 


By Eric H. Schultz 
ometimes it’s the little things that make 
S the most difference. In health care, 
where costs are Soaring and overtaking 
a greater share of the gross national product 
each year, maybe it’s time we begin to take a 
look at simple remedies as well complex ones. 

Consider, for 
instance, that the 
Institute of Medicine 
estimates that up to 
40 percent of adults 
in the United States 
have limited health 
literacy and that this 
statistic increases 
US. healthcare 
costs by as much as 
$73 billion a year. 
Maybe this is some- 
thing we should pay attention to. 

Health literacy is the degree to which an 
individual has the capacity to obtain, process, 
understand and communicate health informa- 
tion in order to make appropriate healthcare 
decisions. It has been shown that adults with 
low health literacy fail to seek preventive 
care, have fewer doctor visits — but use sig- 
nificantly more hospital resources — remain 
hospitalized nearly two days longer than aver- 
age, are less likely to follow treatment plans 
and self-care recommendations, and make 
more medication and treatment errors. Those 
in fair or poor health tend to have the lowest 
health literacy. 

We also know that low health literacy con- 
tributes to racial and ethnic disparities in care, 
and, we know that there is a clear relationship 
between health literacy and age. More than 
half of Gen Y members exhibit lower health 
literacy than those of Medicare age. 

In 2018, Harvard Pilgrim launched a health 
literacy initiative to address educational and 
linguistic disparities. It includes development 
of a corporate health literacy policy, verbal 





LETTER TO THE EDITOR 


health literacy skills training for our customer 
service staff and mandatory training in health 
literacy for all of our employees. Training in 
plain language writing skills is also part of this 
effort. By the end of 2013, over 90 percent of our 
staffhad completed mandatory health literacy 
awareness training. 

Anexample of one of our initiatives was the 
creation of an easily understood monthly com- 
munication and quiz for members with high 
blood pressure reminding them of steps — like 
exercise, limiting salt and taking medicine as 
prescribed — to get their blood pressure under 
control. It hit the mark, enabling us to reduce 
an educational disparity gap in the percentage 
of members with hypertension whose blood 
pressure was under control from more than 
15 percentage points to less than 2 percentage 
points. This means that those members with 
lower educational levels were able to achieve 
results closer to those with higher educations. 

We also found that outreach to improve 
colorectal cancer screening rates using post- 
card reminders in plain language has again 
contributed to another reduction in educa- 
tional disparities, reducing the gap between 
higher- and lower-educated individuals from 
10 percentage points to 4 percentage points. 

Since implementing our health literacy ini- 
tiative, use of postcard reminders and secure 
email messages focus on brevity, clarity and 
visual presentation. We also have a health 
literacy Member Learning Center that helps 
members with difficult to understand health 
insurance terminology and function, such 
as the meaning of deductibles and how they 
work, how to choose a health plan, and how 
to find and access primary care providers. 

Healthcare literacy has to have a special 
place in the work of all health insurers if we 
are to expand our capacity to provide equally 
excellent care and services to our members 
of all backgrounds. & 
Eric H. Schultz is the president and CEO of 
Harvard Pilgrim Health Care. 


Unitary reporting tax good policy 


To the Editor: 


There’s been a lot of comment lately about Connecti- 
cut’s decision to adopt unitary reporting for corporate 
business taxes. That includes the Hartford Business 
Journal's Aug. 37 editorial “State should repeal unitary 
reporting tax.” After a long litany of otherwise fair com- 
ments about state business taxes and the importance of 
keeping GE in Connecticut if the company truly wants 
to stay, the editorial then makes an erroneous case for 
repealing unitary taxation that goes into effect next year. 


GE is a good Connecticut company and taxpayer. At 
DRS, we join Governor Malloy’s efforts to keep GE in 
Connecticut. GE may have many good reasons for 
questioning state spending and some of the recent 
tax changes, but the unitary tax is not one of them. In- 
deed, to the extent that GE has concerns, my agency 
has already reached out to engage them and others 
in planning implementation of the new law so that it 
works for Connecticut. 


A unitary approach to corporate taxation does not dis- 


favor Connecticut companies. The unitary tax does not 
disfavor companies doing business in other states or 
internationally. In fact, it favors Connecticut-based com- 
panies, which is why most already exercise the available 
election under state law to report business income this 
way. That’s also why unitary reporting is the prevailing 
approach among the states — including New York, New 
Jersey, Massachusetts and Rhode Island. 


More important, unitary reporting creates a level play- 
ing-field. Corporations (especially non-Connecticut 
based multi-jurisdictional businesses) will be far more 
restricted from engaging in aggressive “tax planning” 
and structuring that allocates income from doing 
business in Connecticut to anywhere but Connecticut 
simply in order to gain the least taxation possible. 


Now, let’s stop confusing the issue and get back to 
seeing what we can do to help GE and other Connect- 
icut-based businesses. 


Kevin B. Sullivan 
Commissioner of Revenue Services 


www.HartfordBusiness.com 
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Women underrepresented on corporate boards 


By Lucy Gilson 


he role of women in leadership has, 
over the last few weeks, received a great 


deal of media attention. For example, is 
Hillary Clinton a presidential candidate, or a 
woman running for president? Should she play 
the gender card? Would Donald Trump have 
reacted to the GOP debate moderator in the 
same way if Megyn Kelly had been Mike Kelly? 
A recent article in 
the Huffington Post by 
Emily Peck sparked 
much debate when it 
likened women CEOs 
to shark attacks, 
“extremely rare, but 
so well-covered by 
the media we think 
theyre pretty com- 
mon.” However, CEOs, 
television-debate 
moderators, and pres- 
idential candidates are all women in the lime- 
light, but what happens behind the scenes? What 
is the role of women in leadership positions that 
are less visible, like being on corporate boards? 
Unlike ashark attack, women on corporate 
boards are more like the elusive Great White. 
We know they are there, lurking under the 
waters, part of the inner workings of many cor- 
porate machines, but are there many of them 
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or only a few? Are they found in groupings 
or do they work alone? Because we so rarely 
see them, we keep searching with the hope of 
better understanding who they are and how 
they got there, and which organizations have 
women chairing key board committees. But do 
we really know what the numbers look like? 
Unlike presidential candidates or even 
CEOs, most people are not reading corporate 
prospectuses, noted Kathy Caprino, an execu- 
tive women’s leadership coach, in an Aug. 8, 
2014 Forbes article. She began one of her train- 
ing sessions for women executives by asking, 
“Where in the pipeline are your emerging female 
leaders falling out, and why is it happening?” 
and there was dead silence. We just don’t seem 
to know where the next generation of senior 
women leadership is going to emerge. Can this, 
in part, be attributed to the fact that so few cor- 
porate board positons are filled by women? 
According to Catalyst only 16.9 percent of 
U.S. corporate board seats are filled by women, 
ranking the United States behind Norway, 
Sweden, Finland, France, Great Britain and 
South Africa. Germany, where 14.1 percent 
of board seats are currently held by women, 
has mandated a national quota system stating 
that by next year, 30 percent of supervisory 
seats must be filled by women. Norway, Spain, 
France and Iceland already have quotas set at 
40 percent (which only Norway has achieved 
with 40.5 percent). Interestingly, Great Britain 


has avoluntary arrangement, more of a “gentle- 
men’s agreement” if you like, called the 30-per- 
cent club, which has been in place since 2010. 

The debate as to why having women on cor- 
porate boards is beneficial for business gets 
surprisingly contentious. There are those who 
argue that the importance of women is good for 
bottom-line business results, while others argue 
that the benefits are rooted in having organiza- 
tions that engage the entire work-age population 
with more family-friendly policies. Management 
professors will further argue that a diverse lead- 
ership team will result in better conflict resolu- 
tion, decision making, creativity, and innovation. 
However, one of the strongest arguments to be 
raised in recent months is that of generating 
unconscious awareness that women can hold 
these roles. 

Another reason the absence of women on 
boards receives less attention is the compo- 
sition and size of boards themselves. Many 
boards have fixed numbers of members who, 
once elected, can remain in office until age 
75, indicating that turnover takes a long time. 
Many women today who are in their 60s, prime 
board member age, were not CEOs of public 
companies. What this means, is that the pool 
of board candidates is asmall, “closed shop’.” 

So, how do women break in? 

Beyond political capital and CEO expe- 
rience, people get asked to join a corporate 
board based on their functional expertise. 


Boards need people with specific skills such 
as finance, compensation, risk, turnaround 
or governance. Boards of public companies 
are hugely regulated by Dodd-Frank and 
Sarbanes-Oxley so they need members with 
the expertise to advise the CEO. Women with 
such functional expertise are prime candi- 
dates to join boards, but they need to network 
and market themselves better. 

Here, research tells us that many women 
are potentially at a disadvantage, taking gener- 
alist, middle-management positions too early 
in their careers and thus, never gaining the 
functional expertise necessary to rise to the 
top of a company or to be asked to join a cor- 
porate board. We continually read that women 
are better at dealing with diverse individuals 
at work, arriving at consensus, and enabling 
a group to work together — but, it is precisely 
these skills that are holding them back. 

In fact, it behooves women to reject middle 
management positions early in their careers, 
or the lateral move to help a department that 
is struggling to get back on its feet. By devel- 
oping functional expertise, women will place 
themselves in a positon to be part of the net- 
work that is the next wave of corporate board 
members. | 
Lucy Gilson is the head of the management 
department and a professor at the UConn 
School of Business. 


Technology can make workforce less productive 


Unseen Jobs that Fill Your 
Day” by Craig Lambert (Coun- 
terpoint Press, $26). 

Soaring personnel costs and new tech- 
nology have shifted jobs from employees to 
customers. In the not-to-distant past, mak- 
ing travel arrangements involved calling an 
airline’s reservation customer service rep. 
Now, you make them online 
because you'll have to pay 
extra if you have a custom- 
er-service rep make them. 

We don’t complain much 
about doing the work previ- 
ously done by others because 
Internet sources offer mul- 
tiple choices and find the best 
deals. We know jobs have been 
displaced; we also know that 
adding multiple choices for 
consumers has spawned job 
growth in other areas. 

The Internet also offers trans- 
parency because it democratizes 
expertise. How? 1. By making their tools 
available. Example: You can obtain many 
fill-in-the-blanks tax preparation and legal 
documents online. 2. By showing you how to 
repair and build things. YouTube is filled with 
instructional videos. We're willing to spend 
our time to save our money. 3. By demystify- 
ing their jargon. Example: You don’t have to 
rely on the expertise of your doctor to explain 
ulnar neuropathy and treatment options. A 
few mouse clicks find a wealth of informa- 
tion. While this can help us make informed 


4 Se= Work — The Unpaid, 


the unP 
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Jim Pawlak 








decisions, it can also open up 
Pandora’s Box because we're 
not knowledgeable about ancil- 
lary health factors that influ- 
ence diagnosis and treatment. 

In the workplace, democ- 

ratization of expertise means 
that we’re doing jobs that were 
once the domain of lower-level 
administrative support staff. 
Software allows us to type 
and send documents, sched- 
ule meetings, make copies, 
etc. We screen our calls via 

voicemail options. 

Does the shadow work that’s crept into 
our jobs make us less productive? Prob- 
ably. In my corporate days, my administra- 
tive assistant took shorthand dictations 
and quickly typed up drafts for review and 
final versions — leaving me free to move 
on to other meaty tasks. When that position 
was eliminated, I had to hunt and peck at 
the keyboard, which took time away from 
those other meaty tasks. As a result, work/ 
life balance was affected. Ispent more time 
at work and less time at home. 


your day 





> Inthe workplace, democratization of expertise 
means that we’re doing jobs that were once the 
domain of lower-level administrative support staff. 


The bottom line: Time isn’t fungible. 
Some shadow work saves time and money; 
some wastes time and money. 

eee 

“The Ignorant Maestro: How Great 
Leaders Inspire Unpredictable Bril- 
liance” by Itay Talgam (Portfolio/Pen- 
guin, $26.95). 

Talgam applied the principles learned 
as orchestral conductor to a new career as a 
leadership consultant. He dissects the lead- 
ership styles of six world-famous conductors 
(Bernstein, Kleiber, Muti, Strauss, Toscanini 
and von Karajan) to show how 
different leadership styles affect 
the control over the music and 
the degree of creative freedom 
granted to the musicians. 
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self-expression by forcing them to adhere to 
his view of how the score should be played. 
As a result, the musicians followed his 
directions; the music was executed — but it 
often lacked “a continuous life, full of inten- 
sity and direction” within the score’s con- 
text. His micromanaging style only worked 
well when the musicians lacked discipline. 
Bernstein, on the other hand, viewed 
music as much more than a process. It had to 
have meaning; Bernstein wanted musicians 
to focus on the “why” behind playing and 
listening. When their “why” was clear, great 
music resulted. Before his rehearsals, 

he would spend time talk- 
ing individually with the 
musicians. The music sim- 
ply extended the give and 


At opposite ends of the THE take of those conversations 
command-and-control IGN to the audience. 
scale are Riccardo Muti ORA NT Check out Talgam’s 


and Leonard Bernstein. 
Muti’s gestures controlled 
the start and stop of every 
note. Mistakes weren't tol- 
erated. Muti denied his 
musicians the creativity of 


METS Inspire 
illianée 


feader 
Unpredictable B 





TED talk on_ leadership 

styles at www.youtube.com/ 

watch?v=R9g3Q-qvtss. a 
Jim Pawlak is a nationally 
syndicated book reviewer. 
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COMCAST’S MCLAUGHLIN NAMED ONE 
OF TOP 100 CABLE POWER PLAYERS 


Mary McLaughlin, senior vice presi- 
dent of Comcast’s Western New 
England Region based in Berlin, was 
recently honored as one of the top 100 
regional power players in the cable 
industry by CableFAX: The Magazine. 





This is the fourth consecutive year 
that McLaughlin has received this 
honor, which is reserved for the most 
influential cable industry executives 
nationwide. 





McLaughlin oversees operations, network development and 
customer service for Comcast customers in more than 300 
communities in Connecticut, Western Massachusetts, Western 
New Hampshire, Vermont and New York. 


BLUMSHAPIRO NAMED ONE OF INSIDE PUBLIC 
ACCOUNTING’S TOP NATIONAL 100 FIRMS 


BlumShapiro has again been selected as one of the largest public 
accounting firms in the United States by INSIDE Public Accounting, 
increasing its ranking from No. 56 to No. 53. 


BlumShapiro’s higher position in the IPA Top 100 Firms Rankings for 
2015 is based on the firm’s 5.6 percent net revenues increase to 
more than $68 million, according to IPA. 


WOODARD & CURRAN CONTINUES TO 
CLIMB TOP ENVIRONMENTAL FIRMS LIST 


Engineering and environmental firm Woodard & Curran moved 
up 12 spots to No. 55 on Engineering News Record’s annual list 
of the Top 200 Environmental Firms in the United States. 
Woodard & Curran has offices in Enfield and Cheshire. 


ENR calculates the annual rankings based on revenue from 
environmental projects, which includes water and wastewater, 
stormwater, environmental cleanup and more. 


NEW ENGLAND DEVELOPMENT CHOSEN AS FINALIST 
FOR ULI GLOBAL AWARDS FOR EXCELLENCE 


The Urban Land Institute has selected the Storrs Center as a 
finalist for its 2015 Global Awards for Excellence. The Storrs 
Center is a mixed-use town center located in the village of 
Storrs, in the town of Mansfield. It is adjacent to the University 
of Connecticut. 


When completed, the Storrs Center will include 650 residential 
units and about 160,000 square feet of restaurants, cafes, 
shops and nightlife venues. 


The Storrs Center project has become a reference for college 
town center development and constitutes one of the most 
ambitious public/private initiatives in the state’s history. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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P New Country Motor Cars’ 2nd Annual “Stuff a MINI to the Max” campaign collected brand new backpacks filled with supplies to give to hundreds 





BRISTOL MAYOR’S CUP GOLF OUTING RAISES MONEY FOR BOYS & GIRLS CLUB 
¥ 





P The Boys & Girls Club of Bristol Family Center’s An 


hosted 144 golfers, including six former Bristol mayors, and current Mayor Ken Cockayne. The event raised more than $82,000, which will support 
the Club’s youth programs that focus on academic success, healthy lifestyles and citizenship. Pictured (from left) are Michael Heimbach, vice 
president of ESPN Global Security and Safety and Robert Flores, co-host of ESPN’s SportsCenter. 
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of Hartford Public School students for the start of the school year. New Country MINI created the program to ensure Hartford teachers and students 
are prepared for class and to ease the financial burden on city parents. Pictured (from left) are Peter Keast, general manager of New Country MINI; 
Sam Herman, sales manager of New Country MINI; Pedro Segarra, mayor of Hartford; Alisa Picerno, president of Alliances by Alisa Media 
Relations; Tim Parker, vice president of New Country Motor Cars; and Beth Schiavino-Narvaez, Hartford Superintendent of Schools. 


> in support of Foodshare’s goal of creating a community in which 
everyone receives all the food they need, Carrier Transicold 
announced that it will contribute a Supra truck refrigeration unit for 
one of the organization’s mobile Foodshare trucks. 
The donation will help the mobile Foodshare truck distribute perishable 
goods to people in need throughout Greater Hartford, extending 
Capabilities beyond traditional brick-and-mortar sites and the 
distribution of non-perishable products. Pictured (from left) are Ed 
Dunn, vice president, supply chain, UTC Building & Industrial Systems; 
David Appel, president, Carrier Transicold & Refrigeration Systems; 
James Arena-DeRosa, president, Foodshare; and John Mandyck, chief 
sustainability officer, UTC Building & Industrial Systems. 
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starts from a well-built relationship. 


OUR CLIENT-BANKER RELATIONSHIP is what sets you up for success, and 
sets us apart from other banks. At Webster Bank, there aren't middlemen 
along the way, which means no surprises at the end. Just approachable, 


attentive bankers working on your behalf. 


Contact your Regional President, 


" fj GREENWICH 
Jeff Klaus at 860.692.1785 or 
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jklaus@websterbank.com for 
more information, or go to 


WebsterBank.com 
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CONGRATULATIONS TO THE FINALISTS & 


WINNERS OF 2015 CFO OF THE YEAR! 
From The Team at ACT Group 





mN LACT CT's Expert Resource for Equipment, Services and Support 
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20 Commerce Drive, Cromwell, CT 
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: : = Nationally Recognized as 
For more information and to see our products visit us at 9073 and 2014 Award Winner Elite Dealer of the Year by 
www.GoACTGroup.com and www.act3dstore.com 
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